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Fore w ord
e began compiling Just Numbers as a list of figures and statistics on e-commerce in
Europe. The original aim was simply to have a repository of statistics for use in reports
and presentations. Just Numbers succeeded in this and achieved something more. It was

interesting in its own right. We defy you to spend more than five minutes flipping through it
without being surprised by a figure.

Just Numbers provides thousands of glimpses into the new digital world of the 22nd century. Just
Numbers includes numbers from a wide variety of sources and for this reason it is dangerous to
compare numbers. Indeed, comparisons will almost inevitably discover irreconcilable differences.
This is to be expected. Different surveys are conducted differently. Consider counting the
number of Internet users in a country. The first thing that must be done is to define an Internet
user. Is it someone who has seen a world wide web page over a 30 day period or is it someone
who has an Internet account and connects regularly? What age range is being calculated? When
was the survey taken? What are the interests of the surveying institution or the commissioning
body?

The problem with Just Numbers is that the numbers are becoming obsolete as you read this. Our
solution is to make Just Numbers an Internet based open source resource, in which users are
asked to supply new data. We hope that everyone who takes data from Just Numbers will add
new data, ensuring that Just Numbers remains a growing and ever more useful resource. You can
find the Open Source Just Numbers project on http://www.drecommerce.com/justnumbers/.
Do drop by – and, please, leave a number or two before you leave.

W
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Introduction
he aim of this survey is to provide a brief impression of the current state of the electronic
world, including not just accurate figures but also  less accurate beliefs and attitudes from
many different sources. This survey is therefore NOT an attempt to reproduce the efforts

of statistical agencies, whose job it is to present a truly objective picture of how things really are.
This difference in purpose explains the occasional inclusion of varying figures for identical items.
The sources themselves ought to be reliable but may on occasion err.

This survey was compiled by Christopher Hobley (ChristopherH@drecommerce.com), who has
tried his best to be accurate but can take no responsibility for incorrect information, quality of
sources or other problems. Please notify Christopher of any corrections.

Readers looking for more official data are advised to look at the following sources, amongst
others:

• Organisation for Economic Co-operation and Development (OECD)
http://www.oecd.org

• EUROSTAT
http://europa.eu.int/comm/eurostat

• European Information Technology Observatory (EITO)
http://www.eito.com

• Local Access Pricing and E-Commerce, OECD, March 2000
http://www.oecd.org/dsti/sti/it/cm/prod/localaccess.htm

• Eurobarometer and Flash Eurobarometer surveys, European Commission
http://europa.eu.int/ISPO/basics/measuring/i_mesurin.html

• ESIS Knowledge Base, European Commission
http://europa.eu.int/ISPO/esis/default.htm

The following symbols and abbreviations have been used during the survey:
c.f. = compare with
(R.E.) = rounding error
(?!) = even though the figure may seem surprising, it has been quoted correctly from the source.
* = the figure was taken from the indicated source, who had itself taken the figure from another
source. (On these occasions, it proved impossible for the author to follow the figure up to its
original source.)

T
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Europe

General Information and Communications Technologies (ICT)
Statistics

PC penetration – there were 34 PCs per 100 inhabitants in the EU by the end of 1999
(ESIS*/10-00)

PC penetration – 47.4% of the population owned at least one PC in 2000 (Datamonitor/05-00)
Technologies possessed at home – 55% of Europeans have a mobile phone at home; 35% a

desktop PC; 34% a cable television; 25% a CD-ROM drive; 23% a games console; 21% a
satellite dish; 18% an Internet connection; 9% a fax (stand alone); 8% digital TV; 5% have
an ISDN line; 5% a laptop computer; 4% a DVD player; 3% a palm computer/personal
organiser (2000 EB 53/3-00)

Technologies used at home - 48% of Europeans actually use a mobile phone at home; 29% a
desktop PC; 32% cable television; 21% a CD-ROM drive; 14% a games console; 19% a
satellite dish; 15% an Internet connection; 8% a fax (stand alone); 8% digital TV; 1% use
an ISDN line; 4% a laptop computer; 3% a DVD player; 2% a palm computer/personal
organiser (2000 EB 53/3-00)

Telecommunications market breakdown 1: total figures – the total EU telecommunications
market was valued at 235,259 million Euros in 1999. Of this, the share of the
telecommunications equipment market was worth 35,594 million Euros, whilst the share
of the telecommunications service market was 198,583 Euros (ESIS*/10-00)

Telecommunications market breakdown 2: service market – 66.4% of the revenues in the
telecommunications services market come from the public switched service sector; 33.3%
from the mobile communications services sector; 0.17% from the telegraph and telex
networks; and 0.04% from other telecommunications services (ESIS*/10-00)

Telecommunications market breakdown 3 : equipment market – 38% of the revenues in
the telecommunications equipment market come from the terminal equipment market;
27% from the total switching market; 19% from the total transmission equipment market;
11% from other transmission equipment; and 5% from the total cables market (ESIS*/10-
00)

Telephone lines 1: total figures – the total number of telephone lines in the EU was estimated
at around 352.7 million at the end of 1999. Of this total, 173.3 million were PSTN lines;
31.1 million were ISDN channels; and 148.3 were mobile phone subscriptions (ESIS*/10-
00)

Telephone lines 2: penetration – there were 94 telephone lines per 100 inhabitants in the EU
at the end of 1999. Of this total, 46 were PSTN lines; 40 were mobile phone subscriptions;
and 8 were ISDN channels (ESIS*/10-00)

Telephone sets penetration – there were 77 telephone sets per 100 inhabitants in the EU at the
end of 1999 (ESIS*/10-00)

Public pay phones – there were 3.7 public pay phones per 100 inhabitants in the EU at the end
of 1999 (ESIS*/10-00)

Mobile phone penetration – 46.8% of Europeans owned a mobile phone in 2000
(Datamonitor/05-00)

Mobile phone penetration – the average level of mobile phone penetration in the EU was 40%
by the end of 1999 (ESIS*/10-00)

Mobile phone use breakdown 1: gender – 59% of male Europeans have a mobile phone at
home (and 52% personally use it), compared to 52% of female Europeans (of which 44%
personally use it) (2000 EB 53/3-00)

Mobile phone use breakdown 2: age – 73% of 15-24 year olds have a mobile phone at home
(and 66% use it); 68% of 25-39 year olds have a mobile phone at home (and 62% use it);
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61% of 40-54 year olds have a mobile phone at home (and 52% use it); and 30% of >55
year olds have a mobile phone at home (and 24% use it). (2000 EB 53/3-00)

Mobile phone use breakdown 3: household income – (households have been harmonised
across Europe and classified into 4 bands.) 34% of the lowest income households had a
mobile phone at home (and 30% personally used it); 48% of the second-lowest income
households had a mobile phone at home (and 42% personally used it); 62% of the second-
highest income households had a mobile phone at home (and 54% personally used it);
73% of the highest income households had a mobile phone at home (and 65% personally
used it). (2000 EB 53/3-00)

Mobile phone use breakdown 4: education – 36% of those who finished education at the age
of 16 had a mobile phone at home (and 28% personally used it); 59% of those who
finished education at the age of 16-19 had a mobile phone at home (and 53% personally
used it); 68% of those who finished education at the age of 20+ had a mobile phone at
home (and 61% personally used it); 70% of those still studying had a mobile phone at
home (and 62% personally used it) (2000 EB 53/3-00)

WAP users – the number of WAP users is expected to rise from 91,600 in 1999 to 77.2 million
by 2004 (IDC*/12-00)

WAP users – by 2004, 43% of Europeans will have a WAP-enabled phone (Datamonitor/05-00)
Telework penetration – there were 9 million teleworkers in the EU in 1999 (ECaTT/08-00)
Teleworkers breakdown 1: gender distribution– among EU-10 countries (DK, FIN, F, D,

IRL, I, NL, E, S, UK), 81% of all regular teleworkers are male and 19% are female; 62% of
supplementary teleworkers are male and 38% are female; and 54% of non-teleworkers are
male and 46% are female (ECaTT/08-00)

Teleworkers breakdown 2: educational level – Regular teleworkers: 4% have only low levels
of formal education; 36% have middle levels of education; 59% have high levels of
education (compared to under 30% of the labour force as a whole); 1% have other or no
qualifications. Supplementary teleworkers: 5% have only low levels of formal education;
34% have middle levels of education; 59% have high levels of education; 2% have other or
no qualifications. Non-teleworkers: 21% have only low levels of formal education; 45%
have middle levels of education; 27% have high levels of education; 6% have other or no
qualifications (ECaTT/08-00)

Teleworkers breakdown 3: job characteristics – Regular teleworkers: 9% conduct mainly
manual work; 78% have some managerial responsibility; and 89% have gone through a
special professional training before starting to work. Supplementary teleworkers: 5%
conduct mainly manual work; 71% have some managerial responsibility; and 84% have
gone through a special professional training before starting to work. Non-teleworkers:
44% conduct mainly manual work; 45% have some managerial responsibility; and 71%
have gone through a special professional training before starting to work. (ECaTT/08-00)

Teleworkers breakdown 4: job sectors – 39% of establishments in the primary and secondary
sector practise telework. 27% of establishments in the distribution, hotels, restaurants,
transport, communications sector practise telework. 43% of establishments in the financial
and business sector practise telework. 35% of establishments in the public administration,
health and social services sector practise telework. (ECaTT/08-00)

Offline Underclass – 28% of Europeans do not own a PC, digital television, games console or
mobile phone (Datamonitor/05-00)

General Internet Statistics

Internet users on-line – the total number of Internet users in the EU at the end of 1999 was
estimated at 72.2 million, which works out as 19 users per 100 inhabitants, an increase of
51% since the end of 1998. (ESIS*/10-00)

Internet access – 34.1% of the population have some form of Internet access (Netwatch/10-00)
Internet access – 33% of on-line Europeans have Internet access in the office; 31% have no

access other than at home; 20% have access at a friend’s house; 10% have access at
university; 9% have access at school; 6% have access at cybercafés; 6% have access
elsewhere (2000 EB 53/3-00)



8                Ju s t  Numbers

8

Internet access – 40.1% of the population were connected to the Internet either at home, work
or school in October 2000, compared to 34.1% in March 2000. (Internet Monitor/11-00)

Home Internet access breakdown 1: gender – 21% of male Europeans have home Internet
access (and 19% personally use it), compared to 16% of female Europeans (of whom 12%
personally use it) (2000 EB 53/3-00)

Home Internet access breakdown 2: age – 23% of 15-24 year olds have home Internet access
(and 21% use it); 24% of 25-39 year olds have home Internet access (and 21% use it); 23%
of 40-54 year olds have home Internet access (and 18% use it); and 8% of >55 year olds
have home Internet access (and 6% use it). (2000 EB 53/3-00)

Home Internet access breakdown 3: household income – (households have been
harmonised across Europe and classified into 4 bands.) 8% of the lowest income
households have home Internet access (and 7% use it); 11% of the second-lowest income
households have home Internet access (and 9% use it); 20% of the second-highest income
households have home Internet access (and 17% used it); 37% of the highest income
households have home Internet access (and 32% used it). (2000 EB 53/3-00)

Home Internet access breakdown 4: education – 6% of those who finished education at the
age of 16 have home Internet access (and 4% personally use it); 17% of those who
finished education at the age of 16-19 have home Internet access (and 14% personally use
it); 33% of those who finished education at the age of 20+ have home Internet access (and
29% personally use it); 33% of those still studying have home Internet access (and 29%
personally use it) (2000 EB 53/3-00)

Recent personal Internet use – 69% of Europeans have used the Internet in the past 3 months
for e-mail; 47% for educational purposes; 47% for product information; 43% for free
downloads; 42% for sports and leisure; 38% to prepare holidays; 31% to read newspapers;
28% for playing computer; 25% for e-banking; 23% for job opportunities information;
23% for health information; 21% to listen to music; 19% for local authority information;
18% for museum information; 15% for government information; 14% for book buying;
14% for CD buying; 11% to build their own site; 10% for political party information; 9%
telephone calls; 9% for software buying; 8% answer surveys; 7% for stock buying; 5% for
TV watching; 5% other; 4% for bidding in auctions; 3% for video conferencing (2000 EB
53/3-00)

On-line in the last 14 days – 27.5% of the population were on-line in the last 14 days in
October 2000, compared to 24.0% in March 2000 (c.f. US) (Internet Monitor/11-00)

On-line in the last 14 days breakdown 1: gender – in October 2000, 34.4% of those on-line in
the last 14 days were male and 20.6% were female. This compares to 31.0% male and
17.6% female in March 2000 (c.f. US) (Internet Monitor/11-00)

On-line in the last 14 days breakdown 2: age – in October 2000, 38.4% of those on-line in the
last 14 days were aged below 25; 39.0% were between 25-34; 34.3% were between 35-44;
29.2% were between 45-54; and 9.2% were aged 55 or above. By comparison, in March
2000 33.1% of those on-line in the last 14 days were aged below 25; 37.2% were between
25-34; 30.5% were between 35-44; 24.3% were between 45-54; and 6.7% were aged 55 or
above. (c.f. US) (Internet Monitor/11-00)

On-line in the last 14 days breakdown 3: income – in October 2000, 11.2% of those on-line
in the last 14 days were in the low income bracket; 30.5% were in the middle income
bracket; and 48.8% were in the high income bracket. By comparison, in March 2000 10.5%
were in the low income bracket; 24.9% were in the middle income bracket: and 46.5%
were in the high income bracket. (c.f. US) (Internet Monitor/11-00)

Internet portals – of the 11 main Internet portals in Europe (Yahoo; MSN; AOL; Freeserve;
Terra Lycos; Excite; Netscape; Wanadoo; Altavista; Worldon-line; T-on-line), 7 are
American (ESIS*/10-00)

Internet hosts – as of January 2000, the total number of Internet hosts was estimated to be
8,651,180 (?!) (ESIS*/10-00)

Internet domain addresses – as of January 2000, the total number of addresses under an EU
country domain (such as “.fi” for Finland) was estimated to be 8,651,180 (?!) (ESIS*/10-
00)
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Dissatisfaction with Internet speed, and ways to improve it – 37% of European Internet
users are dissatisfied with the speed of their connection. 21% would consider using a faster
modem to speed up Internet connections; 20% would consider using an ISDN line; 9%
would consider using a TV cable modem; and 7% would consider using an ADSL. (2000
EB 53/3-00)

Mobile Internet prediction – 54% of Europeans will be drawn to the mobile Internet by 2005
(Forrester/10-00)

SME: Internet take-up  - 70% of SMEs have Internet access, and 40% have their own web sites
(2000 EB 78/3-00)

SMEs who have Internet access (1): use of Internet - gathering information on markets and
competitors (79%); promotion and advertising (51%); distance collaboration (46%); after
sales service (32%); B2B (27%); B2C (26%); teleworking (22%); recruitment (18%);
responding to public tenders (13%) (2000 EB 78/3-00)

SMEs who have Internet access (2): benefits of Internet -  knowledge of competitors (67%);
facilitate partnerships (55%); faster, better reactions (48%); lower communication expenses
(48%); product, service innovation (43%); expansion into new markets (42%); modernise
distribution systems (37%); knowledge of customers (34%); lower prices, competitiveness
(26%); simplify relations with administrations (25%) (2000 EB 78/3-00)

SMEs who have Internet access (3): difficulties with Internet – not enough companies use it
(48%); lack of legal guarantees for on-line transactions (47%); long training periods
required (22%); expensive hardware (21%); low staff acceptance (16%); high
communication prices (14%); lack of specialised staff (less than 13%); reorganisation
problems (12%) (2000 EB 78/3-00)

SMEs who do not have Internet access - of the 30% with no Internet access, reasons for not
using the Internet are: lack of time (46%); lack of information (31%); lack of training
(30%); lack of motivation (29%); no adapted on-line solutions (26%); lack of legal
guarantees for on-line transactions (25%); lack of specialised staff (22%); lack of legal
expertise (18%); lack of financing (15%); don’t lack anything (15%); others (12%) (2000
EB 78/3-00)

E-mail viruses – 155,528 e-mail viruses were detected in the first 11 months of 2000, a
considerable increase over 1999 (in October, the heaviest virus month of the year, there
were 2,007 incidents in 1999, and 30,678 in 2000). The most prolific virus in 2000 was the
‘Love Bug’, which sent out 43,032 infected messages (eMarketer*/01-01)

Web-rage – on average, users searching for information get angry and frustrated after 12
minutes of fruitless searching. 71% of people feel frustrated from searching, regardless of
whether their search was successful or not (ZDNet*/01-01)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – European net commerce is estimated at
US$87.4 billion in 2000, out of a global total of US$ 657 billion (c.f. F, D, I, NL, UK, J,
USA). It is expected to achieve US$1,533.2 billion by 2004 (c.f. F, D, I, NL, UK, J, USA).
(Forrester/12-00)

E-business predictions – companies expect a 20% return on Internet-retailed investments by
2002 (USA 27%) (FT.com 10/00)

E-commerce revenues – e-commerce revenues are projected to be US$152 billion in 2002
(FT.com/10-00)

E-commerce revenues – the e-commerce market was estimated at 14,380 million euros at the
end of 1999, representing a 270% increase from the end of 1998 (ESIS*/10-00)

E-commerce predictions – on-line purchases predicted to total US$ 1.5 trillion by 2004
(Forrester 10/00)

Percentage of companies with representative at board level responsible for e-business –
68% (US 91%; UK 95%) (FT.com/10-00)

Business E-commerce indicators 1999, 2001 and 2003 – among EU-10 countries (DK, FIN,
F, D, IRL, I, NL, E, S, UK), the following e-commerce indicators are projected.
Establishments with access to the Internet: 66% in 1999; 82% in 2002; 92% in 2003.
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Establishments with a presence on the Internet: 41% in 1999; 62% in 2001; 81% in 2003.
Establishments that make sales on-line: 9% in 1999; 24% in 2001; 39% in 2003.
Establishments that exchange date on-line with customers/suppliers: 20% in 1999; 40% in
2001; 57% in 2003. (ECaTT/08-00)

Consumer e-commerce indicators 1999, 2001 & 2003 – in 1999, 35% of the EU-10
population (DK, FIN, F, D, IRL, I, NL, E, S, UK) used the Internet or other on-line
services; 14% shopped on-line; 8% banked on-line. By 2001, 50% of the EU-10
population  will be using the Internet or other on-line services; 28% will be shopping on-
line; 20% will be banking on-line. By 2003, 61% of the EU-10 population will be using the
Internet or other on-line services; 54% will be shopping on-line; 40% will be banking on-
line. (ECaTT/08-00)

B2C E-commerce sector breakdown – in 1999, the combined spending of the EU-9
population (DK, FIN, F, D, IRL, I, E, S, UK) totalled 5.0 billion Euros in the travel and
accommodation' sector; 4.9 billion Euros in the ‘software and hardware sector’; 2.1 billion
Euros in the ‘admission tickets’ sector; 1.9 billion Euros in the ‘books, CDs and videos’
sector; and 1.0 billion Euros in the ‘groceries, clothes, etc.’ sector (ECaTT/08-00)

User acceptance of on-line payment methods 1: credit cards  – 36% of the EU-10
population (c.f. DK, FIN, F, D, IRL, I, NL, E, S, UK) were prepared to transmit their
credit card details to pay for goods and services purchased on the Internet in 1999; 7%
were unsure; and 57% said they would not transmit their credit card details (ECaTT/08-
00)

User acceptance of on-line payment methods 2: cash on delivery  – 75% of the EU-10
population (c.f. DK, FIN, F, D, IRL, I, NL, E, S, UK) were prepared to pay cash on
delivery for goods and services purchased on the Internet in 1999; 3% were unsure; and
22% said they were not prepared to pay cash on delivery (ECaTT/08-00)

User acceptance of on-line payment methods 3: Internet currency  – 42% of the EU-10
population (c.f. DK, FIN, F, D, IRL, I, NL, E, S, UK) were prepared to use an Internet
currency/e-cash for goods and services purchased on the Internet in 1999; 16% were
unsure; and 41% said they were not prepared to use an Internet currency (ECaTT/08-00)

Financial Services

Financial service 2003 – 40% of all European consumers will use some on-line financial
services by 2003 (Economist*/05-00)

Financial service revenue 2005 -  by 2005, £50 billion of Europe’s retail financial services could
be generated on-line. This is equivalent to 17% of total European revenues
(Datamonitor/05-00)

Banking on-line 1999 & 2001 – 5% of the EU-10 population (DK, FIN, F, D, IRL, I, NL, E, S,
UK) made regular or occasional use of on-line banking in 1999, and 21% are projected to
do so by 2001 (ECaTT/08-00)

Banking on-line 2005 – by 2005, 23.7 million consumers across Europe will use the PC for on-
line financial services (Datamonitor/05-00)

Mbanking 2005 – by 2005, there will be 21.5 million customers in Europe banking via WAP-
enabled mobile phones. This is equal to 10% of the European banking population
(Datamonitor/05-00)

Mbanking accounts – the number of WAP-enabled mbanking accounts in  Western Europe is
expected to grow from 1.8 million in 2000 to 31.8 million in 2004. The figures for 2000
currently represent 14% of total on-line bank accounts. (IDC*/12-00)

Bond purchasing on-line – of the total bond market of US$ 15 trillion, on-line bond
purchasing will account for 6% of all bond purchases in 20001. By 2005, that figure will
rise to 40% (Nua*/12-00)

Entertainment

Digital TV – 16.3% of Europeans own a digital TV (Datamonitor/05-00)



Ju s t  Number s 11

11

Games consoles – 18.1% of the population owned a games console in 2000 (Datamonitor/05-
00)

Gaming on-line – 28% of on-line Europeans have played computer games on-line in the last 3
months (c.f. EU-15) (2000 EB 53/3-00)

Internet impact on leisure time – 73% of European Internet users say that time spent on the
Internet reduces the time they spend watching television; 46% that it reduces time spent
on reading books; 34% that it reduces time spent on reading newspapers; 29% that it
reduces time spent on listening to the radio; 28% that it reduces time spent with family;
27% that it reduces time spent on sport; 24% that it reduces time spent with friends (2000
EB 53/3-00)

TV channels’ web sites – TV channels’ web sites are attracting 400% more visitors than they
were a year ago (MMXI Europe/10-00)

Other Retail (Goods and Services)

Shopping on-line – 7.8% of population have purchased on-line (Netwatch/10-00)
Shopping on-line – 1 in 4 Europeans has bought something on-line in the last 3 months

(FT.com/10-00)
Shopping on-line 1999 & 2001– 14% of the EU-10 population (c.f. DK, FIN, F, D, IRL, I, NL,

E, S, UK) were regular or occasional on-line shoppers in 1999, and 28% are projected to
do so by 2001)   (ECaTT/08-00)

Shopping on-line 2000 – 10.4% of the population had purchased something on-line by October
2000, up from 7.8% in March 2000. And 3.3% of the population had bought something
within the last 14 days in October 2000, compared to 2.6% in March 2000. (c.f. US)
(Internet Monitor/11-00)

Shopping on-line breakdown 1: gender - in October 2000, 14.3% of those who had ever
purchased something on-line were male and 6.7% were female. This compares to 11.2%
male and 4.8% female in March 2000 (c.f. US) (Internet Monitor/11-00)

Shopping on-line breakdown 2: age - in October 2000, 13.0% of those who had ever
purchased something on-line were aged below 25; 16.0% were between 25-34; 13.6% were
between 35-44; 11.8% were between 45-54; and 3.1% were aged 55 or above. By
comparison, in March 2000 8.9% of those who had ever purchased something on-line
were aged below 25; 14.4% were between 25-34; 11.1% were between 35-44; 6.9% were
between 45-54; and 1.7% were aged 55 or above. (c.f. US) (Internet Monitor/11-00)

Shopping on-line breakdown 3: income - in October 2000, 4.0% of those who had ever
purchased something on-line were in the low income bracket; 11.5% were in the middle
income bracket; and 23.1% were in the high income bracket. By comparison, in March
2000 3.2% were in the low income bracket; 7.6% were in the middle income bracket: and
18.5% were in the high income bracket. (c.f. US) (Internet Monitor/11-00)

Christmas shopping on-line – 25% of Europe’s 80 million on-line users will have shopped
over the holiday period. But 36% of this on-line population will have used the Internet to
research their Christmas shopping before making their purchases offline (Jupiter/12-00)

Job searching on-line – in 1999, 39% of the EU-10 population (DK, FIN, F, D, IRL, I, NL, E,
S, UK) who had been looking for a job in the preceding year had used on-line services in
the course of their job search (ECaTT/08-00)

Travel on-line – the European on-line travel market will grow from 3 billion Euros in 2000 to
12 billion Euros in 2002 (European Websoup*/01-01)
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Global
General ICT Statistics

PC sales – 10.1 million PC units were sold world-wide in 2000. This represents 0.8% less than in
1999 (PC Data On-line/01-01)

Mobile phone subscriptions 2003 – there will be perhaps up to a billion mobile phone
subscribers world-wide by 2003 (Economist/07-00)

Instant Messages – 1/3 of on-line consumers use instant messaging (Forrester/10-00)

General Internet Statistics

Number on-line – 300 million people world-wide are thought to have accessed the Internet
(Angus Reid/4-00)

Number on-line – 407.1 million people now have Internet access (41% of these are in North
America, 27.8% in Europe; 26% in Asia-Pacific; 4% in Latin America; 0.8% in Africa;
0.6% in the Middle East). This compares to 201.5 million people in 1999 (Nua/11-00)

Number on-line 2003 – by 2003; it is predicted that the Internet will have 400 million users
(Economist/07-00)

Number of households on-line prediction – projected to be 245 million households by 2005
(JupMedMex/10-00)

Broadband penetration prediction – 100 million consumers world-wide ware expected to have
broadband connections (not including ISDN) by 2005. (NetValue/10-00)

E-Mail predictions – projected to reach 35 billion messages daily by 2005 (ITA/10-00)
Unique web sites – there were 7.1 million unique web sites world-wide. Of these, 2.9 million

were publicly accessible and complete; 1.5 million were private and did not offer content
without fee or authorisation; and 2.7 million were unfinished or under construction. The
US has 55% of all web sites; no other individual country has more than 6%.
(eMarketer*/10-00)

Megasites – the largest 25,000 sites on the Internet contain about 50% of all publicly available
web pages (eMarketer*/10-00)

Most requested search term –“Britney Spears”, the singer, was the most requested search term
in Lycos’ top 50 searches of 2000. “Dragonball” and “Pokémon”, both Japanese cartoons,
came second and third respectively. More people searched for information about the
Summer Olympics than the US presidential election in 2000 (Lycos/12-00)

Electronic crime reporting 1 - only 17% of all instances of electronic crime are thought to be
reported (FBI/10-00)

Electronic crime reporting 2 –a 1999 survey of 521 financial institutions, universities,
government agencies, and corporations found that 62% reported intrusions (FBI/10-00)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – world-wide net commerce is estimated at
US$657 billion in 2000 (c.f. F, D, I, NL, UK, J, USA). It is expected to achieve US$6.8
trillion by 2004 (c.f. F, D, I, NL, UK, J, USA).  (Forrester/12-00)

E-business predictions – companies expect a 27% return on Internet-retailed investments by
2002 (Europe 20%) (FT.com 10/00)

E-commerce predictions – projected to reach US$6.8 trillion by 2004, which represents 8.6%
of world-wide sales of goods and services. 12 countries will possess almost 85% of world-
wide Net sales. This total is derived from the following estimates: US$3.2 trillion in the
US; US$1.6 trillion in Asia-Pacific; US$ 1.5 trillion in W Europe; US$82 billion in Latin
America; US$68.6 billion in Eastern Europe, Africa and Middle East. (Forrester/10-00)
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M-commerce 2003 prediction – the annual value of consumer goods and services bought
world-wide over mobile networks could reach US$ 13 billion by 2003. This would
represent 7% of all consumer e-commerce (Economist/07-00)

Business to business (B2B) predictions – projected revenue of US$6.3 trillion by 2004
(Forrester/10-00)

Business to customer (B2C) predictions – projected revenue of US$454 billion by 2004
(Forrester/10-00)

Internet payment methods: credit cards – credit cards currently account for 98.5% of all
Internet transactions; projected to drop to 90% by 2001 (Activmedia/10-00)

Internet payment methods: smart cards and electronic wallets – smart cards and electronic
wallet transactions are expected to rise from US$500 million in 2000 to US$20 billion in
2002 (Activmedia/10-00)

Internet payment methods: automated check handling – automated check handling
transactions are expected to rise from US$300 million in 2000 to US$5.2 billion in 2002
(Activmedia/10-00)

E-tailers’ credit card discount rates – e-tailers are paying credit card discount rates that are
66% higher than traditional retailer fees (Gartner/06-00)

Download time affecting profitability – business is thought to be losing US$362 million a
month because visitors won’t wait for heavy pages to load (ZDNet/10-00)

On-line Fraud – 12 times more fraud exists on Internet transactions than on transactions
conducted in the physical world (Gartner/06-00)

On-line Fraud breakdown – auctions account for 87% of all reported on-line fraud; followed
by merchandising on 7%; Internet access services on 2%; and computer equipment
services on 1%. All other categories of fraud recorded less than 1% (eMarketer/11-00)

Broadband revenues prediction – world-wide revenues from broadband wireless will be worth
US$ 42 billion by 2005 (of this, Europe will account for US$ 11 billion, the USA for US $
9 billion, and the rest of the world for US$ 22 billion) (Internetnews*/12-00)

Financial Services

Internet banking – 50 million customers are thought to be banking on-line (c.f. B, F, D, I, NL,
E, S, UK, US) (Angus Reid/6-00)

Financial service web sites – on-line traffic of new customers or visitors at the web sites of
financial services’ firms has increased by 150% since July 1999. Yet only 5% had
purchased insurance on-line; and only 3% had taken out on-line loans or mortgages
(Mercermc/12-00)

On-line trading – on-line trading increased in 2000: whereas 50.8% had traded on-line in 1999,
74% did so in 2000. 48%  of those traded more than once a month (PRNewswire/12-00)

Investors on-line – 64% of investors found investment web sites and sites that aggregate
financial news data to be their number one choice for information. 48% felt these web
sites were reliable sources of information. Before making an investment, 68% of investors
visited the relevant company’s web site (PRNewswire/12-00)

Entertainment

Music file-sharing – 47% of people aged 12-14 had downloaded an MP3 file over the past
month. Of these, 55% of males aged 12-17 had downloaded such a file, whilst 41% of
females aged 12-17 had downloaded such a file. Of those who had already done so, 90%
said they would download an MP3 over the next 12 months. (Ipsos-Reid/12-00)

Computer Games – the world-wide sale of computer games stands at US$ 20 billion annually
(Economist/01-01)

Other Retail (Goods and Services)
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On-line purchasing of goods and services – 120 million of the around 300 million world-wide
Internet users have already made a purchase or transaction on-line (Angus Reid/4-00)

Window shopping – 25% of goods and services purchased on-line are bought on impulse
(Angus Reid/4-00)

Type of goods bought – the goods most frequently purchased on-line include : books 37% ;
computer equipment and software 21% ; clothing 17% (Angus Reid/4-00)

On-line shops with offline presence –on-line retailers with an off-line presence turn web-site
visitors into buyers at a rate of 3.5%, compared with pure e-commerce retailers convert
web site visitors into buyers at a rate of 2% (CNN/10-00)

Frustrated on-line shoppers – 43% of shoppers visiting e-tailers sites, intending to buy, leave
without purchasing a single item. This could represent an estimated US$11 billion loss to
business world-wide (CreativeGood/10-00)

On-line auction revenue – the on-line auction market will rise from US$6.5 billion in 2000 to
US$16.3 billion in 2004 (eMarketer/10-00)

 On-line auction as % of B2C – in 2000, on-line auctions represented 17.6% of total B2C sales.
By 2004 this percentage is projected to drop to 13% of total B2C sales (eMarketer/10-00)

Web advertising – web advertising grew by 97% in 2000. On-line adds accounted for 1.6% of
total advertising spend in 2000, and is predicted to account for more than 10% by 2005
(eMarketer/12-00)

E-mail advertising – accounts for 8.1% of total web ad spending in 2000, and is projected to
increase to 12.6% of total web ad spending by 2003 (eMarketer/10-00)

E-mail marketing industry – total spending on the e-mail marketing industry currently stands
at US$ 1.1 billion, and is projected to increase to US$4.5 billion by 2003. This is made up
of e-mail advertising (current spending US$496 million, projected to be US$2.199 billion in
2003) and other e-mail marketing expenditures (current spending US$ 589 million,
projected to be US$ 2.359 billion in 2003). (Other e-mail marketing expenditures is defined
as: outsourcing solution providers; management software; list hosting software or services;
viral marketing vehicles such as branded webmail; commerce services, tools and
technologies; and spending related to customer relationship e-mail, sometimes referred to
as "retention e-mail”.) (eMarketer/10-00)

E-calling – only 5% of Internet users currently use PC-based Internet protocol (IP) telephony
(e-calling), but that figure is expected to reach 26% by 2006 (Newsbytes*/01-01)

E-calling revenues -  By 2005, the revenues for PC-to-phones services will reach US $ 6.2
billion (Newsbytes*/01-01)
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A ustria (A )
General ITC Statistics

PC penetration – there were 36 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 20 were home PCs and 16 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Desktop computers, laptops and Palm computers/personal organisers – 32% of the
population own a desktop computer at home, and 30% use it; 7% own a laptop, and 6%
use it;  3% own a palm computer/personal organiser, 2% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration: totals – there were 102 telephone lines per 100 inhabitants by the
end of 1999. Of these, 41 were conventional lines (EU average: 46); 9 were ISDN
channels (EU average: 8); and 51 were mobile phone subscriptions (EU average: 40) (R.E.)
(c.f. EU-15) (ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.047 euros (EU average: 0.0399 euros); the average
price for business was 0.049 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.087 euros (EU average: 0.091 euros);
the average price for business was 0.090 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 51% of the population have a mobile phone at home, and 50%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

General Internet Statistics

Domain - at
Internet users on-line – there were 23 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), an increase of 50% since the end of 1998 (EU average: 51%). (c.f. EU-
15) (ESIS*/10-00)

Internet penetration in homes – 17% of the population have a home Internet connection, and
16% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home ISDN access – 8% of the population have an ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Internet penetration within companies – 57% of all companies had Internet access by the end
of 1999 (EU average: 63%) (c.f. EU-15) (ESIS*/10-00)

Health research – 18% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%). (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 18% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 13% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 10% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 3% of the 8,651,180 Internet hosts in Europe are Austrian (c.f. EU-15)
(ESIS*/10-00)

General E-Commerce Statistics
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E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 6,090 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 16% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

SME: Internet take-up –  75% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 25% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 27% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line – 21% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Entertainment

TV penetration – 40 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 47% of Austrians own a satellite dish,  46%
use it; 37% have cable television, 37% use it; 7% have a digital TV subscription, 6% use it.
(c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 55%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 70% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 41% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 15% of the population own a games console, and 13% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 31% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)
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Be lgium  (B)
General ITC Statistics

PC penetration – there were 39 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 19 were home PCs and 20 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Desktop computers, laptops and palm computers/personal organisers – 42% of the
population own a desktop computer at home, and 31% use it; 7% own a laptop, and 4%
use it;  3% own a palm computer/personal organiser, and 0% (?!) use it (c.f. EU-15) (2000
EB 53/3-00)

Telephone line penetration – there were 81 telephone lines per 100 inhabitants by the end of
1999. Of these, 47 were conventional lines (EU average: 46); 3 were ISDN channels (EU
average: 8); and 31 were mobile phone subscriptions (EU average: 40) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.029 euros (EU average: 0.0399 euros); the average
price for business was 0.023 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.125 euros (EU average: 0.091 euros);
the average price for business was 0.107 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 50% of the population have a mobile phone at home, and 38%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

General Internet Statistics

Domain – be
Internet users on-line – there were 14 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 79% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 20% of the population have a home Internet connection, and
15% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home ISDN access – 4% of the population have ISDN line at home, and 1% use it (c.f. EU-
15) (2000 EB 53/3-00)

Internet penetration within companies – 49% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 29% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Health research – 17% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 18% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 6% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 13% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 4% of the 8,651,180 Internet hosts in Europe are Belgian (c.f. EU-15)
(ESIS*/10-00)

ISP providers – there were 140 ISP providers by the end of 1999 (c.f. DK, FIN, D, I, NL, S,
UK) (ESIS*/10-00)

General E-Commerce Statistics
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E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 754 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 14% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

SME: Internet take-up –  72% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 28% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 16% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line –35% of the on-line population resort to electronic banking (EU average 25%)
(c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 24.8% of Belgians declare using e-banking services; 48.5% declare that they
would consider using e-banking services; and 26.7% declare that they would not consider
using e-banking services (DAD/11-00)

Banking on-line 2001 – 34% of on-line users “are very likely to bank on-line within the next
year” (c.f. F, D, I, NL, E, S, UK, US) (Angus Reid/6-00)

Trading on-line – 6.6% of Belgians managed their trading portfolio on-line; 36.3% would
consider trading on-line; and 57.1% would not consider trading on-line (DAD/11-00)

Insurance subscriptions on-line – 2.9% of Belgians declare subscribing/paying for insurance
on-line; 32.3% declare they would consider subscribing/paying on-line; and 64.9% declare
that they would not consider subscribing/paying insurance on-line (DAD/11-00)

Entertainment

TV penetration – 43 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 3% of Belgians own a satellite dish, 1% use
it; 91% have cable television, 78% use it; 10% have a digital TV subscription, 8% use it.
(c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 95%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 91% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite dishes, out of the
total number of TV sets, is 10% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 21% of the population own a games console, and 12% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 30% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Other Retail (Goods and Services)

Car buying on-line – 0.3% of respondents have bought cars on-line; 6.8% would consider
buying cars on-line; and 92.9% would not consider buying their car on-line (DAD/11-00)

Shopping on-line – 16% of Belgians have bought, 55.7% would buy, and 28.3% would not buy
books on-line. 13.6% have bought, 53.9% would buy, and 32.5% would not buy
music/video on-line. 5.4% have bought, 48.0% would buy, and 46.6% would not buy gifts
on-line. 1.5% have bought, 25.8% would buy, and 72.8% would not buy grocery/food on-
line. (DAD/11-00)

Travel on-line – 14.5% of Belgians would buy travel products on-line; 63.6% would consider
buying travel products on-line; and 21.9% would not consider buying travel products on-
line (DAD/11-00)
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D e nm ark  (D K )
General ITC Statistics

PC penetration – there were 61 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 33 were home PCs and 28 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 56% of the total population had PC access at home (EU-10 home
PC average was 44% ) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 59% of the
population own a desktop computer at home, and 54% use it; 11% own a laptop, and 9%
use it;  2% own a palm computer/personal organiser, and 2% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 121 telephone lines per 100 inhabitants by the end of
1999. Of these, 55 were conventional lines (EU average: 46); 12 were ISDN channels (EU
average: 8); and 53 were mobile phone subscriptions (EU average: 40) (R.E.) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.029 euros (EU average: 0.0399 euros); the average
price for business was 0.024 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.037 euros (EU average: 0.091 euros);
the average price for business was 0.032 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 61% of the population have a mobile phone at home, and 56%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 10% of the total labour force practise one of the various types of
telework (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

General Internet Statistics

Domain – dk
Internet users on-line – there were 41 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 87% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 45% of the population have a home Internet connection, and
41% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access - 31% of the population were connected to the Internet or another on-
line service from home in 1999 (EU-10 average access was 14%) (c.f. FIN, F, D, IRL, I,
NL, E, S, UK)  (ECaTT/08-00)

Home ISDN access – 9% of the population have ISDN line at home, and 1% use it (c.f. EU-
15) (2000 EB 53/3-00)

Internet penetration within companies – 91% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 14% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 49% of the population used the Internet or other on-line services in 1999, and
60% are projected to do so by 2001 (EU— 10 average was 35%, projected 49% in 2001)
(c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 1: gender – 53% of males use the Internet or other on-line services,
compared to 44% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 30% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 61% of
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individuals with a medium level of qualifications; and compared with 60% of individuals
with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. FIN, F, D, IRL, I, NL, E, S, UK)
(ECaTT/08-00)

Health research – 32% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 19% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 9% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 6% of the total population have Internet access at school (EU average
9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 4% of the 8,651,180 Internet hosts in Europe are Danish (c.f. EU-15)
(ESIS*/10-00)

ISP providers – there were 50 ISP providers by the end of 1999 (c.f. B, FIN, D, I, NL, S, UK)
(ESIS*/10-00)

E-mail use by establishments – 85% of establishments used e-mail in 1999, and 94% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. FIN,
F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet access for establishments – 84% of establishments had access to the Internet in 1999,
and 93% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Establishments present on the Internet – 56% of establishments offered information on the
Internet in 1999, and 76% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Intranet use - 57% of establishments had an intranet in 1999, and 71% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. FIN, F, D, IRL, I,
NL, E, S, UK)  (ECaTT/08-00)

Video-conferencing use – 12% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 21% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 8,508 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 39% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

B2B on-line data exchange – 28% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 43% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

SME: Internet take-up –  84% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 24% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 29% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services
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Banking on-line – 40% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 15% of the population were regular or occasional users of on-line banking in
1999, and 42% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Entertainment

TV penetration – 41 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 21% of Danes own a satellite dish, 20% use
it; 57% have cable television, 56% use it; 4% have a digital TV subscription, 4% use it. (c.f.
EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 66%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 85% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 82% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 19% of the population own a games console, and 12% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 28% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Other Retail (Goods and Services)

Shopping on-line – 19% of the population were regular or occasional on-line shoppers in 1999,
and 42% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Advertising and marketing on-line – 41% of establishments used on-line services for
advertising and marketing in 1999, and 58% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)
(ECaTT/08-00)

Sales on-line – 15% of establishments used on-line services for making sales on-line in 1999,
and 28% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be
23%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Procurement on-line – 38% of establishments used on-line services for the purchase of goods
and services in 1999, and 51% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. FIN, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

B2C e-commerce spending revenue – on-line shoppers spent 0.7 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
160 Euro per head (c.f. FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)
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Finland (FIN)
General ITC Statistics

PC penetration – there were 40 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 21 were home PCs and 18 were business PCs. (R.E.) (c.f. EU-15) (ESIS*/10-00)

Home PC access– in 1999, 52% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 45% of the
population own a desktop computer at home, and 37% use it; 7% own a laptop, and 5%
use it;  1% own a palm computer/personal organiser, and 1% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 130 telephone lines per 100 inhabitants by the end of
1999. Of these, 50 were conventional lines (EU average: 46); 15 were ISDN channels (EU
average: 8); and 66 were mobile phone subscriptions (EU average: 40) (R.E.) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.032 euros (EU average: 0.0399 euros); the average
price for business was 0.034 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.046 euros (EU average: 0.091 euros);
the average price for business was 0.046 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 80% of the population have a mobile phone at home, and 71%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 17% of the total labour force practise one of the various types of
telework (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

General Internet Statistics

Domain – fi
Internet users on-line – there were 42 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 24% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 28% of the population have a home Internet connection, and
23% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access – 28% of the population were connected to the Internet or another on-
line service from home in 1999 (EU-10 average access was 14% ) (c.f. DK, F, D, IRL, I,
NL, E, S, UK)  (ECaTT/08-00)

Home ISDN access – 6% of the population have ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Internet penetration within companies – 95% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 9% since the end of 1998 (EU
average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 55% of the population used the Internet or other on-line services in 1999, and
65% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 1: gender – 61% of males use the Internet or other on-line services,
compared to 49% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 41% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 78% of
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individuals with a medium level of qualifications; and compared with 84% of individuals
with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, F, D, IRL, I, NL, E, S, UK)
(ECaTT/08-00)

Health research – 28% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 21% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 12% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 22% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 7% of the 8,651,180 Internet hosts in Europe are Finnish (c.f. EU-15)
(ESIS*/10-00)

ISP providers – there were 65 ISP providers by the end of 1999 (c.f. B, DK, D, I, NL, S, UK)
(ESIS*/10-00)

E-mail use by establishments – 88% of establishments used e-mail in 1999, and 96% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet access for establishments – 90% of establishments had access to the Internet in 1999,
and 97% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Establishments present on the Internet – 66% of establishments offered information on the
Internet in 1999, and 84% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Intranet use - 41% of establishments had an intranet in 1999, and 59% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, F, D, IRL, I,
NL, E, S, UK)  (ECaTT/08-00)

Video-conferencing use – 14% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 25% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 7,983 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 31% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

B2B on-line data exchange – 37% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 56% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

SME: Internet take-up –  76% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 20% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 21% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services



Ju s t  Number s 25

25

Banking on-line – 64% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 13% of the population were regular or occasional users of on-line banking in
1999, and 32% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Entertainment

TV penetration – 41 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 8% of Finns own a satellite dish, 6% use it;
37% have cable television, 32% use it; 1% have a digital TV subscription, 1% use it. (c.f.
EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 57%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 71% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 29% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 19% of the population own a games console, and 11% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 38% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Retail (Goods and Services)

Shopping on-line – 18% of the population were regular or occasional on-line shoppers in 1999,
and 44% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Advertising and marketing on-line – 53% of establishments used on-line services for
advertising and marketing in 1999, and 73% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)
(ECaTT/08-00)

Sales on-line – 30% of establishments used on-line services for making sales on-line in 1999,
and 45% are projected to do so by 2001 (EU-10 average was 9%, projected to be 23%)
(c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Procurement on-line – 46% of establishments used on-line services for the purchase of goods
and services in 1999, and 57% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, F, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

B2C E-Commerce Spending Revenue – on-line shoppers spent 0.8 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
200 Euro per head (c.f. DK, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)
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France  (F)
General ITC Statistics

PC penetration – there were 31 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 19 were home PCs and 12 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 31% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 29% of the
population own a desktop computer at home, and 24% use it; 5% own a laptop, and 4%
use it;  3% own a palm computer/personal organiser, and 2% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 93 telephone lines per 100 inhabitants by the end of
1999. Of these, 52 were conventional lines (EU average: 46); 6 were ISDN channels (EU
average: 8); and 35 were mobile phone subscriptions (EU average: 40) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.043 euros (EU average: 0.0399 euros); the average
price for business was 0.043 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.107 euros (EU average: 0.091 euros);
the average price for business was 0.091 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration– 52% of the population have a mobile phone at home, and 46% use
it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 3% of the total labour force practise one of the various types of
telework (c.f. DK, FIN, D, IRL, I, NL, E, SW, UK)  (ECaTT/08-00)

General Internet Statistics

Domain - fr
Internet users on-line – there were 15 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 77% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 13% of the population have a home Internet connection, and
11% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access – 9% of the population were connected to the Internet or another on-line
service from home in 1999 (EU-10 average access on-line from home was 14%) (c.f. DK,
FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Home ISDN access – 2% of the population have ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Broadband penetration into homes – 6.8% of homes on-line have broadband connections
(not including ISDN). This is composed of: Cable 5.3%; Satellite 0.3%; ADSL/DSL 1.2%.
(c.f. D, UK, US)/ (NetValue/10-00)

Internet penetration within companies – 69% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 53% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 46% of the population used the Internet or other on-line services in 1999, and
55% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use – in 2000, just over 6 million French adults will be using the Internet, which
represents 12% of those aged 14 or over (c.f. I, E). Comparative estimates by other studies
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come up with different figures: 2.8 million (Mediametrie); 9.2 million (Pan European
Monitor); 7.6 million (Forrester Research); 5.6 million (IDATE); 12.5 million (Taylor
Nelson Sofres); 6.3 million (eTForecasts); 4.0 million (NetValue); 7.7 million (EITO); 8.3
million (Ernst & Young) (eMarketer/11-00)

Internet use breakdown 1: gender – 49% of males use the Internet or other on-line services,
compared to 42% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 15% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 53% of
individuals with a medium level of qualifications; and compared with 74% of individuals
with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)
(ECaTT/08-00)

Health research – 15% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 18% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 8% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

Students with school Internet access – 25% of students access the Internet from school (c.f.
D, I, S, UK, JP, US) (Angus Reid/9-00)

School Internet access – 9% of the total population have Internet access at school (EU average
9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 14% of the 8,651,180 Internet hosts in Europe are French (c.f. EU-15)
(ESIS*/10-00)

E-mail use – 65% of Internet surfers regularly use e-mail (UK 60%; US only 44%) (ITA/10-00)
E-mail use by establishments – 40% of establishments used e-mail in 1999, and 61% are

projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet access for establishments – 47% of establishments had access to the Internet in 1999,
and 70% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Establishments present on the Internet – 28% of establishments offered information on the
Internet in 1999, and 51% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Intranet use - 26% of establishments had an intranet in 1999, and 50% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, FIN, D, IRL,
I, NL, E, S, UK)  (ECaTT/08-00)

Video-conferencing use – 11% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 24% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – national net commerce is estimated at
US$9.9 billion in 2000 (c.f. D, I, NL, UK, J, USA). It is expected to reach US$206.4 billion
by 2004 (c.f. D, I, NL, UK, J, USA).  (Forrester/12-00)

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 3,360 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 16% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)
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B2B on-line data exchange – 17% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 41% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-
00)

Business on-line – 71% of business is now on-line (c.f. D, I, S, UK, JP, US)  (IBS 2000/10-00)
Businesses using e-mail daily – 76% of businesses use e-mail on a daily basis (c.f. D, I, S, UK,

JP, US)  (IBS 2000/10-00)
Businesses with marketing web sites – 49% of businesses have marketing web sites (c.f. G, I,

S, UK, US, J) (IBS 2000/10-00)
Business trading on-line – 9% of business trades on-line (c.f. D, I, S, UK, JP, US) (IBS

2000/10-00)
Business allowing customers or suppliers to order on-line – 33% of businesses allow

customers or suppliers to order on-line (c.f. D, I, S, UK, JP, US) (IBS 2000/10-00)
Businesses allowing customers to pay, or paying suppliers, on-line – 11% of businesses

allow customers to pay on-line or are paying suppliers on-line (c.f. D, I, S, UK, JP, US)
(IBS 2000/10-00)

Microbusinesses on-line – 55% of all businesses with <10 employees are now on-line (c.f. D, I,
S, UK, JP, US) (IBS 2000/10-00)

Microbusinesses trading on-line – 7% of all business with <10 employees now trade on-line
(c.f. D, I, S, UK, JP, US) (IBS 2000/10-00)

Small businesses on-line – 59% of small businesses are now on-line (c.f. D, I, S, UK, JP, US)
(IBS 2000/10-00)

Small businesses trading on-line – 6% of small businesses now trade on-line (c.f. D, I, S, UK,
JP, US) (IBS 2000/10-00)

SME: Internet take-up –  59% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 31% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 18% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line – 16% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 12% of the population were regular or occasional users of on-line banking in
1999, and 28% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Banking on-line – 12% of France’s Internet population operates an on-line bank account (c.f.
D) (Silicon/10-00)

Banking on-line 2001– 9% of on-line users “are very likely to bank on-line within the next year”
(c.f. B, D, I, NL, E, S, UK, US) (Angus Reid/6-00)

Entertainment

TV penetration – 37 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 16% of the French population own a
satellite dish, 14% use it; 15% have cable television, 14% use it; 7% have a digital TV
subscription, 6% use it. (c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 29%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 36% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 9% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 32% of the population own a games console, and 18% use it (c.f. EU-15)
(2000 EB 53/3-00)
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Gaming on-line – 24% of the on-linepopulation have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Retail (Goods and Services)

Shopping on-line – 20% of the population were regular or occasional on-line shoppers in 1999,
and 35% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Advertising and marketing on-line – 17% of establishments used on-line services for
advertising and marketing in 1999, and 40% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)
(ECaTT/08-00)

Sales on-line – 5% of establishments used on-line services for making sales on-line in 1999, and
21% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be 23%)
(c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Procurement on-line – 12% of establishments used on-line services for the purchase of goods
and services in 1999, and 36% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, FIN, D, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

B2C e-commerce spending revenue – on-line shoppers spent 3.4 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
70 Euro per head (c.f. DK, FIN, D, IRL, I, E, S, UK)  (ECaTT/08-00)
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Ge rm any  (D )
General ITC Statistics

PC penetration – there were 36 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 23 were home PCs and 13 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 53% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 32% of the
population own a desktop computer at home, and 28% use it; 5% own a laptop, and 4%
use it;  2% own a palm computer/personal organiser, and 1% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 87 telephone lines per 100 inhabitants by the end of
1999. Of these, 42 were conventional lines (EU average: 46); 16 were ISDN channels (EU
average: 8); and 28 were mobile phone subscriptions (EU average: 40) (R.E.) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.038 euros (EU average: 0.0399 euros); the average
price for business was 0.037 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.093 euros (EU average: 0.091 euros);
the average price for business was 0.085 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 39% of the population have a mobile phone at home, and 34%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 6% of the total labour force practise one of the various types of
telework (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

General Internet Statistics

Domain – de
Internet users on-line – there were 20 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 66% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 14% of the population have a home Internet connection, and
11% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access – 16% of the population were connected to the Internet or another on-
line service from home in 1999 (EU-10 average access on-line from home was 14%) (c.f.
DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Home ISDN access – 12% of the population have ISDN line at home, and 2% use it (c.f. EU-
15) (2000 EB 53/3-00)

Broadband penetration into homes – 3.2% of homes on-line have broadband connections
(not including ISDN). This is composed of: Cable 1.9%; Satellite 0.5%; ADSL/DSL 0.8%.
(c.f. UK, US). (NetValue/10-00)

Internet penetration within companies – 69% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 38% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 33% of the population used the Internet or other on-line services in 1999, and
47% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)
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Internet use breakdown 1: gender – 40% of males use the Internet or other on-line services,
compared to 26% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 11% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 45% of
individuals with a medium level of qualifications; and compared with 45% of individuals
with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)
(ECaTT/08-00)

Health research – 25% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 10% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 11% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

Students with school Internet access – 25% of students access the Internet from school (c.f.
F, I, S, UK, JP, US) (Angus Reid/9-00)

School Internet access – 7% of the total population have Internet access at school (EU average
9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 19% of the 8,651,180 Internet hosts in Europe are German (c.f. EU-15)
(ESIS*/10-00)

ISP providers – there were 350 ISP providers by the end of 1999 (c.f. B, DK, FIN, I, NL, S,
UK) (ESIS*/10-00)

E-mail use by establishments – 61% of establishments used e-mail in 1999, and 81% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Internet access for establishments – 67% of establishments had access to the Internet in 1999,
and 84% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Establishments present on the Internet – 47% of establishments offered information on the
Internet in 1999, and 69% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Intranet use - 31% of establishments had an intranet in 1999, and 49% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, FIN, F,  IRL,
I, NL, E, S, UK)  (ECaTT/08-00)

Video-conferencing use – 10% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 21% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – national net commerce is estimated at
US$20.6 billion in 2000 (c.f. F, I, NL, UK, J, USA). It is expected to reach US$386.5
billion by 2004 (c.f. F, I, NL, UK, J, USA).  (Forrester/12-00)

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 6,882 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 16% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

B2B on-line data exchange – 22% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 44% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Business on-line – 80% of business is now on-line (c.f. F, I, S, UK, JP, US) (IBS 2000/10-00)
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Businesses using e-mail daily – 83% of businesses use e-mail on a daily basis (c.f. F, I, S, UK,
JP, US) (IBS 2000/10-00)

Businesses with marketing web sites – 66% of businesses have marketing web sites (c.f. F, I,
S, UK, JP, US) (IBS 2000/10-00)

Business trading on-line – 22% of business trades on-line (c.f. F, I, S, UK, JP, US) (IBS
2000/10-00)

Business allowing customers or suppliers to order on-line – 59% of businesses allow
customers or suppliers to order on-line (c.f. F, I, S, UK, JP, US) (IBS 2000/10-00)

Businesses allowing customers to pay, or paying suppliers, on-line – 28% of businesses
allow customers to pay on-line or are paying suppliers on-line (c.f. F, I, S, UK, JP, US)
(IBS 2000/10-00)

Microbusinesses on-line – 65% of all businesses with <10 employees are now on-line (c.f. F, I,
S, UK, JP, US) (IBS 2000/10-00)

Microbusinesses trading on-line – 21% of all business with <10 employees now trade on-line
(c.f. F, I, S, UK, JP, US) (IBS 2000/10-00)

Small businesses on-line – 71% of small businesses are now on-line (c.f. F, I, S, UK, JP, US)
(IBS 2000/10-00)

Small businesses trading on-line – 29% of small businesses now trade on-line (c.f. F, I, S, UK,
JP, US) (IBS 2000/10-00)

SME: Internet take-up –  84% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 28% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 37% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line – 35% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 3% of the population were regular or occasional users of on-line banking in
1999, and 17% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Banking on-line – 10 million Germans, representing over 40% of Germany’s Internet
population, operate an on-line bank account (c.f. F) (Silicon/10-00)

Banking on-line 2001 – 42% of on-line users “are very likely to bank on-line within the next
year” (c.f. B, F, I, NL, E, S, UK, US) (Angus Reid/6-00)

Investment services on-line – 14% of Internet users are very likely to conduct on-line stock
trading or other Internet-based investment services within the next year (c.f. UK, US)
(Angus Reid/6-00)

Entertainment

Satellite dish, cable, and digital TV penetration – 38% of Germans own a satellite dish, 35%
use it; 58% have cable television, 55% use it; 7% have a digital TV subscription, 6% use it.
(c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 65%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 73% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 24% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 14% of the population own a games console, and 9% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 30% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)
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Retail (Goods and Services)

Shopping on-line – 14% of the population were regular or occasional on-line shoppers in 1999,
and 27% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Advertising and marketing on-line – 37% of establishments used on-line services for
advertising and marketing in 1999, and 59% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)
(ECaTT/08-00)

Sales on-line – 10% of establishments used on-line services for making sales on-line in 1999,
and 21% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be
23%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

Procurement on-line – 26% of establishments used on-line services for the purchase of goods
and services in 1999, and 46% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, FIN, F, IRL, I, NL, E, S, UK)  (ECaTT/08-00)

B2C E-Commerce Spending Revenue – on-line shoppers spent 3.6 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
50 Euro per head (c.f. DK, FIN, F, IRL, I, E, S, UK)  (ECaTT/08-00)
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Gre e ce  (EL)
General ITC Statistics

PC penetration – there were 11 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 1 were home PCs and 10 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Desktop computers, laptops and palm computers/personal organisers – 15% of the
population own a desktop computer at home, and 11% use it; 1% own a laptop, and 1%
use it;  3% own a palm computer/personal organiser, and 3% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 92 telephone lines per 100 inhabitants by the end of
1999. Of these, 54 were conventional lines (EU average: 46); 1 were ISDN channels (EU
average: 8); and 36 were mobile phone subscriptions (EU average: 40) (R.E.) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.027 euros (EU average: 0.0399 euros); the average
price for business was 0.024 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.204 euros (EU average: 0.091 euros);
the average price for business was 0.175 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 52% of the population have a mobile phone at home, and 43%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

General Internet Statistics

Domain – gr
Internet users on-line – there were 7 Internet users per 100 inhabitants by the end of 1999 (EU

average: 19), which was an increase of 55% since the end of 1998 (EU average: 51%). (c.f.
EU-15) (ESIS*/10-00)

Internet penetration in homes – 6% of the population have a home Internet connection, and
5% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home ISDN access – 0% (?!) of the population have ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Internet penetration within companies – 32% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 28% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Health research – 28% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 19% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 19% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 4% of the total population have Internet access at school (EU average
9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 1% of the 8,651,180 Internet hosts in Europe are Greek (c.f. EU-15)
(ESIS*/10-00)



Ju s t  Number s 35

35

General E-Commerce Statistics

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 1,145 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

SME: Internet take-up –  44% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 19% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 16% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line – 17% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Entertainment

TV penetration – 31 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 1% of Greeks own a satellite dish, 1% use
it; 8% have cable television, 8% use it; 3% have a digital TV subscription, 3% use it. (c.f.
EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 3%; whilst the percentage
of cable TV household subscribers out of all the homes passed is 11% (c.f. EU-15, except
I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 6% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 8% of the population own a games console, and 4% use it (c.f. EU-15) (2000
EB 53/3-00)

Gaming on-line – 54% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)
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Ire land (IR L)
General ITC Statistics

PC penetration – there were 18 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 7 were home PCs and 11 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 41% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 28% of the
population own a desktop computer at home, and 22% use it; 5% own a laptop, and 3%
use it; 3% own a palm computer/personal organiser, and 2% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 79 telephone lines per 100 inhabitants by the end of
1999. Of these, 38 were conventional lines (EU average: 46); 5 were ISDN channels (EU
average: 8); and 36 were mobile phone subscriptions (EU average: 40) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.059 euros (EU average: 0.0399 euros); the average
price for business was 0.061 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.107 euros (EU average: 0.091 euros);
the average price for business was 0.104 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 50% of the population have a mobile phone at home, and 41%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 4% of the total labour force practise one of the various types of
telework (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

General Internet Statistics

Domain – ie
Internet users on-line – there were 14 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 64% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 17% of the population have a home Internet connection, and
14% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access – only 15% of the population were connected to the Internet or another
on-line service from home in 1999 (EU-10 average access on-line from home was 14%)
(c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Home ISDN access – 1% of the population have ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Internet penetration within companies – 55% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 25% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 36% of the population used the Internet or other on-line services in 1999, and
61% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 1: gender – 42% of males use the Internet or other on-line services,
compared to 30% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 34% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 31% of
individuals with a medium level of qualifications; and compared with 52% of individuals
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with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, FIN, F, D, I, NL, E, S, UK)
(ECaTT/08-00)

Health research – 35% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 16% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 12% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 17% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 1% of the 8,651,180 Internet hosts in Europe are Irish (c.f. EU-15) (ESIS*/10-
00)

E-mail use by establishments – 76% of establishments used e-mail in 1999, and 87% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Internet access for establishments – 76% of establishments had access to the Internet in 1999,
and 87% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Establishments present on the Internet – 46% of establishments offered information on the
Internet in 1999, and 64% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Intranet use - 28% of establishments had an intranet in 1999, and 26% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, FIN, F, D,  I,
NL, E, S, UK)  (ECaTT/08-00)

Video-conferencing use – 16% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 33% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 3,756 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 13% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

B2B on-line data exchange – 19% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 40% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

SME: Internet take-up –  84% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 26% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 22% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line –7% of the on-line population resort to electronic banking (EU average 25%)
(c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 7% of the population were regular or occasional users of on-line banking in
1999, and 20% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Entertainment
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TV penetration – 28 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 13% of the Irish population own a satellite
dish, 12% use it; 48% have cable television, 43% use it; 5% have a digital TV subscription,
5% use it. (c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 86%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 62% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 37% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 29% of the population own a games console, and 15% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 34% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Retail (Goods and Services)

Shopping on-line – 12% of the population were regular or occasional on-line shoppers in 1999,
and 29% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Advertising and marketing on-line – 36% of establishments used on-line services for
advertising and marketing in 1999, and 55% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)
(ECaTT/08-00)

Sales on-line – 15% of establishments used on-line services for making sales on-line in 1999,
and 31% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be
23%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

Procurement on-line – 35% of establishments used on-line services for the purchase of goods
and services in 1999, and 56% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)

B2C e-commerce spending revenue – on-line shoppers spent 0.1 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
40 Euro per head (c.f. DK, FIN, F, D, I, NL, E, S, UK)  (ECaTT/08-00)
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Italy  (I)
General ITC Statistics

PC penetration – there were 20 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 9 were home PCs and 11 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 38% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 35% of the
population own a desktop computer at home, and 26% use it; 1% own a laptop, and 1%
use it; 2% own a palm computer/personal organiser, and 1% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 98 telephone lines per 100 inhabitants by the end of
1999. Of these, 39 were conventional lines (EU average: 46); 7 were ISDN channels (EU
average: 8); and 52 were mobile phone subscriptions (EU average: 40) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.055 euros (EU average: 0.0399 euros); the average
price for business was 0.061 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.154 euros (EU average: 0.091 euros);
the average price for business was 0.151 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 73% of the population have a mobile phone at home, and 65%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 4% of the total labour force practise one of the various types of
telework (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

General Internet Statistics

Domain – it
Internet users on-line – there were 16 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 81% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 19% of the population have a home Internet connection, and
14% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access – 9% of the population were connected to the Internet or another on-line
service from home in 1999 (EU-10 average access on-line from home was 14%) (c.f. DK,
FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Home ISDN access – 3% of the population have ISDN line at home, and 1% use it (c.f. EU-
15) (2000 EB 53/3-00)

Internet penetration within companies – 66% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 40% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 23% of the population used the Internet or other on-line services in 1999, and
42% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Internet use – in 2000, 5.4 million adults will be using the Internet, which represents 11% of
those aged 14 or over .(c.f. F, E). Comparative estimates by other studies come up with
different figures: 8.8 million (Pan European Monitor); 8.0 million (Forrester Research); 7.6
million (IDATE); 8.3 million (Taylor Nelson Sofres); 7.3 million (Between and MT6T);
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11.6 million (Between ICT Brokers); 8.7 million (eTForecasts); 10.3 million (Databank
Consulting); 2.9 million (Ernst & Young) (eMarketer/11-00)

Internet use breakdown 1: gender – 30% of males use the Internet or other on-line services,
compared to 16% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 0% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 25% of
individuals with a medium level of qualifications; and compared with 45% of individuals
with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)
(ECaTT/08-00)

Health research – 15% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 19% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 7% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

Students with school Internet access – 28% of students access the Internet from school (c.f.
F, D, I, UK, JP, US) (Angus Reid/9-00)

School Internet access – 3% of the total population have Internet access at school (EU average
9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 3% of the 8,651,180 Internet hosts in Europe are Italian (c.f. EU-15)
(ESIS*/10-00)

ISP providers – there were 500 ISP providers by the end of 1999 (c.f. B, DK, FIN, D, NL, S,
UK) (ESIS*/10-00)

E-mail use by establishments – 51% of establishments used e-mail in 1999, and 65% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Internet access for establishments – 56% of establishments had access to the Internet in 1999,
and 74% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Establishments present on the Internet – 23% of establishments offered information on the
Internet in 1999, and 42% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Intranet use - 18% of establishments had an intranet in 1999, and 38% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, FIN, F, D,
IRL, NL, E, S, UK)  (ECaTT/08-00)

Video-conferencing use – 8% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 19% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – national net commerce is estimated at
US$7.2 billion in 2000 (c.f. F, D, NL, UK, J, USA). It is expected to reach US$142.4
billion by 2004 (c.f. F, D, NL, UK, J, USA).  (Forrester/12-00)

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 2,389 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 14% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

B2B on-line data exchange – 13% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 28% are projected to do so by 2001 (EU-10 average was
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20%, and is projected to be 41%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-
00)

Business on-line – 63% of business is now on-line (c.f. F, D, S, UK, JP, US) (IBS 2000/10-00)
Businesses using e-mail daily – 71% of businesses use e-mail on a daily basis (c.f. F, D, S, UK,

JP, US) (IBS 2000/10-00)
Businesses with marketing web sites – 44% of businesses have marketing web sites (c.f. F, D,

S, UK, JP, US) (IBS 2000/10-00)
Business trading on-line – 11% of business trades on-line(c.f. F, D, S, UK, JP, US) (IBS

2000/10-00)
Business allowing customers or suppliers to order on-line – 37% of businesses allow

customers or suppliers to order on-line (c.f. F, D, S, UK, JP, US) (IBS 2000/10-00)
Businesses allowing customers to pay, or paying suppliers, on-line – 14% of businesses

allow customers to pay on-line or are paying suppliers on-line (c.f. F, D, S, UK, JP, US)
(IBS 2000/10-00)

Microbusinesses on-line – 46% of all businesses with <10 employees are now on-line (c.f. F,
D, S, UK, JP, US) (IBS 2000/10-00)

Microbusinesses trading on-line – 5% of all business with <10 employees now trade on-line
(c.f. F, D, S, UK, JP, US) (IBS 2000/10-00)

Small businesses on-line – 57% of small businesses are now on-line (c.f. EU-15) (IBS
2000/10-00)

Small businesses trading on-line – 13% of small businesses now trade on-line (c.f. F, D, S,
UK, JP, US) (IBS 2000/10-00)

SME: Internet take-up –  68% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 20% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 18% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line – 10% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 4% of the population were regular or occasional users of on-line banking in
1999, and 11% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Banking on-line 2001 – 7% of on-line users “are very likely to bank on-line within the next
year” (c.f. B, F, D, NL, E, S, UK, US) (Angus Reid/6-00)

Entertainment

TV penetration – 41 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 12% of Italians own a satellite dish, 11%
use it; 22% have cable television, 21% use it; 9% have a digital TV subscription, 8% use it.
(c.f. EU-15) (2000 EB 53/3-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 8% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 18% of the population own a games console, and 11% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 20% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Retail (Goods and Services)

Shopping on-line – 9% of the population were regular or occasional on-line shoppers in 1999,
and 18% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)
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Advertising and marketing on-line – 20% of establishments used on-line services for
advertising and marketing in 1999, and 34% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)
(ECaTT/08-00)

Sales on-line – 3% of establishments used on-line services for making sales on-line in 1999, and
13% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be 23%)
(c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

Procurement on-line – 14% of establishments used on-line services for the purchase of goods
and services in 1999, and 31% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, FIN, F, D, IRL, NL, E, S, UK)  (ECaTT/08-00)

B2C E-Commerce Spending Revenue – on-line shoppers spent 1.1 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
20 Euro per head (c.f. DK, FIN, F, D, IRL, E, S, UK)  (ECaTT/08-00)
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Luxe m bourg (L)
General ITC Statistics

PC penetration – there were 52 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 25 were home PCs and 27 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Desktop computers, laptops and palm computers/personal organisers – 45% of the
population own a desktop computer at home, and 32% use it; 10% own a laptop, and 6%
use it;  8% own a palm computer/personal organiser, and 5% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 121 telephone lines per 100 inhabitants by the end of
1999. Of these, 52 were conventional lines (EU average: 46); 20 were ISDN channels (EU
average: 8); and 48 were mobile phone subscriptions (EU average: 40) (R.E.) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.040 euros (EU average: 0.0399 euros); the average
price for business was 0.046 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.029 euros (EU average: 0.091 euros);
the average price for business was 0.041 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 64% of the population have a mobile phone at home, and 51%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

General Internet Statistics

Domain - lu
Internet users on-line – there were 24 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 80% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 27% of the population have a home Internet connection, and
18% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home ISDN access – 12% of the population have ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Internet penetration within companies – 73% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 24% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Health research – 13% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 19% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 8% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 24% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 0.1% of the 8,651,180 Internet hosts in Europe are in Luxembourg (c.f. EU-15)
(ESIS*/10-00)
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General E-Commerce Statistics

E-commerce as % of Internet use – 21% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

SME: Internet take-up –  70% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 29% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 28% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line – 27% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Entertainment

TV penetration – 42 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (2000 EB
53/3-00)

Satellite dish, cable, and digital TV penetration – 17% of the population own a satellite dish,
12% use it; 86% have cable television, 69% use it; 2% have a digital TV subscription, 2%
use it. (c.f. EU-15) (ESIS*/10-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 73%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 79% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 12% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 29% of the population own a games console, and 16% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 21% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)
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Ne th e rlands (NL)
General ITC Statistics

PC penetration – there were 35 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 18 were home PCs and 17 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 71% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 66% of the
population own a desktop computer at home, and 61% use it; 18% own a laptop, and 13%
use it; 9% own a palm computer/personal organiser, and 6% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 104 telephone lines per 100 inhabitants by the end of
1999. Of these, 47 were conventional lines (EU average: 46); 15 were ISDN channels (EU
average: 8); and 43 were mobile phone subscriptions (EU average: 40) (R.E.) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.032 euros (EU average: 0.0399 euros); the average
price for business was 0.032 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.047 euros (EU average: 0.091 euros);
the average price for business was 0.044 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 63% of the population have a mobile phone at home, and 59%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 15% of the total labour force practise one of the various types of
telework (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

General Internet Statistics

Domain – nl
Internet users on-line – there were 39 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 76% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 46% of the population have a home Internet connection, and
42% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access – 33% of the population were connected to the Internet or another on-
line service from home in 1999 (average access on-line from home was 14%) (c.f. DK,
FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Home ISDN access – 13% of the population have ISDN line at home, and 1% use it (c.f. EU-
15) (2000 EB 53/3-00)

Internet penetration within companies – 65% of all companies had Internet access by the end
of 1999 (EU average: 63%) (EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 51% of the population used the Internet or other on-line services in 1999, and
63% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 1: gender – 59% of males use the Internet or other on-line services,
compared to 43% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 22% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 54% of
individuals with a medium level of qualifications; and compared with 71% of individuals



46                Ju s t  Numbers

46

with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, FIN, F, D, IRL, I, E, S, UK)
(ECaTT/08-00)

Health research – 29% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 21% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 6% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 12% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 11% of the 8,651,180 Internet hosts in Europe are Dutch (c.f. EU-15)
(ESIS*/10-00)

ISP providers – there were 130 ISP providers by the end of 1999 (c.f. B, DK, FIN, D, I, S, UK)
(ESIS*/10-00)

E-mail use by establishments – 75% of establishments used e-mail in 1999, and 87% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Internet access for establishments – 70% of establishments had access to the Internet in 1999,
and 86% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Establishments present on the Internet – 42% of establishments offered information on the
Internet in 1999, and 64% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Intranet use - 37% of establishments had an intranet in 1999, and 61% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, FIN, F, D,
IRL, I, E, S, UK)  (ECaTT/08-00)

Video-conferencing use – 9% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 17% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – national net commerce is estimated at
US$6.5 billion in 2000 (c.f. F, D, I, UK, J, USA). It is expected to reach US$98.3 billion by
2004 (c.f. F, D, I, UK, J, USA).  (Forrester/12-00)

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 7,585 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 18% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

B2B on-line data exchange – 14% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 38% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

SME: Internet take-up – 80% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 23% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 12% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services
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Banking on-line – 40% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 14% of the population were regular or occasional users of on-line banking in
1999, and 36% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Banking on-line 2001 – 35% of on-line users “are very likely to bank on-line within the next
year” (c.f. B, F, D, I, E, S, UK, US) (Angus Reid/6-00)

Entertainment

TV penetration – 42 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 8% of the population own a satellite dish,
6% use it; 19% have cable television, 18% use it; 4% have a digital TV subscription, 3%
use it. (c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 96%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 95% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 24% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 22% of the population own a games console, and 14% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 19% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Retail (Goods and Services)

Shopping on-line – 22% of the population were regular or occasional on-line shoppers in 1999,
and 41% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Advertising and marketing on-line – 21% of establishments used on-line services for
advertising and marketing in 1999, and 44% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)
(ECaTT/08-00)

Sales on-line – 10% of establishments used on-line services for making sales on-line in 1999,
and 22% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be
23%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)

Procurement on-line – 32% of establishments used on-line services for the purchase of goods
and services in 1999, and 41% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, FIN, F, D, IRL, I, E, S, UK)  (ECaTT/08-00)
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Portugal (P)
General ITC Statistics

PC penetration – there were 22 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 7 were home PCs and 15 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Desktop computers, laptops and palm computers/personal organisers – 20% of the
population own a desktop computer at home, and 18% use it; 3% own a laptop, and 3%
use it; 2% own a palm computer/personal organiser, and 1% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 89 telephone lines per 100 inhabitants by the end of
1999. Of these, 37 were conventional lines (EU average: 46); 5 were ISDN channels (EU
average: 8); and 47 were mobile phone subscriptions (EU average: 40) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.058 euros (EU average: 0.0399 euros); the average
price for business was 0.063 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.114 euros (EU average: 0.091 euros);
the average price for business was 0.119 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 47% of the population have a mobile phone at home, and 43%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

General Internet Statistics

Domain – pt
Internet users on-line – there were 9 Internet users per 100 inhabitants by the end of 1999 (EU

average: 19), which was an increase of 71% since the end of 1998 (EU average: 51%). (c.f.
EU-15) (ESIS*/10-00)

Internet penetration in homes – 8% of the population have a home Internet connection, and
7% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home ISDN access – 1% of the population have ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Internet penetration within companies – 47% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 47% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Health research – 13% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 18% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 16% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 18% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 1% of the 8,651,180 Internet hosts in Europe are Portuguese (c.f. EU-15)
(ESIS*/10-00)

General E-Commerce Statistics
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E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 1,309 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

SME: Internet take-up –  37% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 20% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 20% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line – 9% of the on-line population resort to electronic banking (EU average 25%)
(c.f. EU-15) (2000 EB 53/3-00)

Entertainment

TV penetration – 32 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 13% of the population own a satellite dish,
13% use it; 23% have cable television, 23% use it; 1% have a digital TV subscription, 1%
use it. (c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 44%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 29% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 6% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 12% of the population own a games console, and 8% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 28% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)
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Spain (E)
General ITC Statistics

PC penetration – there were 15 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 6 were home PCs and 9 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 40% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 34% of the
population own a desktop computer at home, and 27% use it; 3% own a laptop, and 2%
use it; 2% own a palm computer/personal organiser, and 1% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 82 telephone lines per 100 inhabitants by the end of
1999. Of these, 42 were conventional lines (EU average: 46); 2 were ISDN channels (EU
average: 8); and 38 were mobile phone subscriptions (EU average: 40) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.038 euros (EU average: 0.0399 euros); the average
price for business was 0.041 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.101 euros (EU average: 0.091 euros);
the average price for business was 0.108 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 57% of the population have a mobile phone at home, and 49%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 3% of the total labour force practise one of the various types of
telework (c.f. DK, FIN, F, D, I, IRL, NL, S, UK)  (ECaTT/08-00)

General Internet Statistics

Domain – es
Internet users on-line – there were 10 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 63% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 10% of the population have a home Internet connection, and
7% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access – 7% of the population were connected to the Internet or another on-line
service from home in 1999  (EU-10 average access on-line from home was 14%) (c.f. DK,
FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Home ISDN access – 1% of the population have ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Internet penetration within companies – 46% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 44% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 21% of the population used the Internet or other on-line services in 1999, and
37% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Internet use – in 2000 just over 2.6 million adults will be using the Internet, which represents
7% of those aged 14 or over (c.f. F, I). Comparative estimates by other studies come up
with different figures: 3.5 million (eTForecasts); 3.5 million (EITO); 2.6 million (Pan
European Monitor); 3.1 million (IDATE); 4.9 million (Forrester); 4.6 million
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(Nielsen/NetRatings); 3.6 million (Estrategias); 4.9 million (Taylor Nelson Sofres); 5.2
million (MSDW) (eMarketer/11-00)

Internet use breakdown 1: gender – 29% of males use the Internet or other on-line services,
compared to 13% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 6% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 27% of
individuals with a medium level of qualifications; and compared with 55% of individuals
with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)
(ECaTT/08-00)

Health research – 18% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 13% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 20% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

School Internet access – 6% of the total population have Internet access at school (EU average
9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 5% of the 8,651,180 Internet hosts in Europe are Spanish (c.f. EU-15)
(ESIS*/10-00)

E-mail use by establishments – 65% of establishments used e-mail in 1999, and 81% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Internet access for establishments – 66% of establishments had access to the Internet in 1999,
and 83% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Establishments present on the Internet – 42% of establishments offered information on the
Internet in 1999, and 62% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Intranet use - 32% of establishments had an intranet in 1999, and 50% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, FIN, F, D,
IRL, I, NL, S, UK)  (ECaTT/08-00)

Video-conferencing use – 9% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 26% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 117 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 11% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

B2B on-line data exchange – 17% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 40% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-
00)

SME: Internet take-up –  67% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 25% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 18% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services
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Banking on-line – 20% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 2% of the population were regular or occasional users of on-line banking in
1999, and 11% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Banking on-line 2001 – 24% of on-line users “are very likely to bank on-line within the next
year” (c.f. B, F, D, I, NL, S, UK, US) (Angus Reid/6-00)

Entertainment

TV penetration – 30 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 15% of Spaniards own a satellite dish, 14%
use it; 11% have cable television, 10% use it; 12% have a digital TV subscription,  12% use
it. (c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 10%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 38% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 13% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 27% of the population own a games console, and 17% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 31% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Retail (Goods and Services)

Shopping on-line – 6% of the population were regular or occasional on-line shoppers in 1999,
and 15% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Advertising and marketing on-line – 31% of establishments used on-line services for
advertising and marketing in 1999, and 51% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)
(ECaTT/08-00)

Sales on-line – 7% of establishments used on-line services for making sales on-line in 1999, and
21% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be 23%)
(c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

Procurement on-line – 28% of establishments used on-line services for the purchase of goods
and services in 1999, and 43% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)

B2C E-Commerce Spending Revenue – on-line shoppers spent 0.4 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
10 Euro per head (c.f. DK, FIN, F, D, IRL, I, NL, S, UK)  (ECaTT/08-00)
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Sw e de n (S)
General ITC Statistics

PC penetration – there were 51 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 31 were home PCs and 20 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 60% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 56% of the
population own a desktop computer at home, and 50% use it; 7% own a laptop, and 5%
use it; 1% own a palm computer/personal organiser, and 1% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 130 telephone lines per 100 inhabitants by the end of
1999. Of these, 65 were conventional lines (EU average: 46); 7 were ISDN channels (EU
average: 8); and 57 were mobile phone subscriptions (EU average: 40) (R.E.) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.027 euros (EU average: 0.0399 euros); the average
price for business was 0.026 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.032 euros (EU average: 0.091 euros);
the average price for business was 0.032 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 71% of the population have a mobile phone at home, and 64%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 15% of the total labour force practise one of the various types of
telework (c.f. DK, FIN, F, D, I, IRL, NL, E, UK)  (ECaTT/08-00)

General Internet Statistics

Domain- se
Internet users on-line – there were 44 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 34% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 48% of the population have a home Internet connection, and
43% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access – 20% of the population were connected to the Internet or another on-
line service from home in 1999 (EU-10 average access on-line from home was 14%) (c.f.
DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Home ISDN access – 4% of the population have ISDN line at home, and 0% (?!) use it (c.f.
EU-15) (2000 EB 53/3-00)

Internet penetration within companies – 75% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 23% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 58% of the population used the Internet or other on-line services in 1999, and
68% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Internet use breakdown 1: gender – 63% of males use the Internet or other on-line services,
compared to 53% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Internet use breakdown 2: education – 34% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 67% of
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individuals with a medium level of qualifications; and compared with 74% of individuals
with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)
(ECaTT/08-00)

Health research – 16% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 11% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 9% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

Students with school Internet access – 78% of students access the Internet from school (c.f.
F, D, I, UK, JP, US) (Angus Reid/9-00)

School Internet access – 15% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 5% of the 8,651,180 Internet hosts in Europe are Spanish (c.f. EU-15)
(ESIS*/10-00)

ISP providers – there were 80 ISP providers by the end of 1999 (c.f. B, DK, FIN, D, I, NL,
UK) (ESIS*/10-00)

E-mail use by establishments – 83% of establishments used e-mail in 1999, and 91% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Internet access for establishments – 84% of establishments had access to the Internet in 1999,
and 92% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Establishments present on the Internet – 54% of establishments offered information on the
Internet in 1999, and 72% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Intranet use - 56% of establishments had an intranet in 1999, and 68% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, FIN, F, D,
IRL, I, NL, E, UK)  (ECaTT/08-00)

Video-conferencing use – 19% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 11% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

General E-Commerce Statistics

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 9,531 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 26% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)

B2B on-line data exchange – 25% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 39% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-
00)

Business on-line – 83% of business is now on-line (c.f. F, D, I, UK, JP, US) (IBS 2000/10-00)
Businesses using e-mail daily – 90% of businesses use e-mail on a daily basis (c.f. F, D, I, UK,

JP, US) (IBS 2000/10-00)
Businesses with marketing web sites – 76% of businesses have marketing web sites (c.f. F, D,

I, UK, JP, US) (IBS 2000/10-00)
Business trading on-line – 20% of business trades on-line (c.f. F, D, I, UK, JP, US) (IBS

2000/10-00)
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Business allowing customers or suppliers to order on-line – 59% of businesses allow
customers or suppliers to order on-line (c.f. F, D, I, UK, JP, US) (IBS 2000/10-00)

Businesses allowing customers to pay, or paying suppliers, on-line – 24% of businesses
allow customers to pay on-line or are paying suppliers on-line (c.f. F, D, I, UK, JP, US)
(IBS 2000/10-00)

Microbusinesses on-line – 60% of all businesses with <10 employees are now on-line (c.f. F,
D, I, UK, JP, US) (IBS 2000/10-00)

Microbusinesses trading on-line – 15% of all business with <10 employees now trade on-line
(c.f. F, D, I, UK, JP, US) (IBS 2000/10-00)

Small businesses on-line – 83% of small businesses are now on-line (c.f. F, D, I, UK, JP, US)
(IBS 2000/10-00)

Small businesses trading on-line – 22% of small businesses now trade on-line (c.f. F, D, I,
UK, JP, US) (IBS 2000/10-00)

SME: Internet take-up –  71% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 23% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 26% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)

Financial Services

Banking on-line –35% of the on-line population resort to electronic banking (EU average 25%)
(c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 17% of the population were regular or occasional users of on-line banking in
1999, and 35% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Banking on-line 2001 – 35% of on-line users “are very likely to bank on-line within the next
year” (c.f. B, F, D, I, NL, E, UK, US) (Angus Reid/6-00)

Entertainment

TV penetration – 47 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 22% of Swedes own a satellite dish, 19%
use it; 54% have cable television, 49% use it; 6% have a digital TV subscription, 6% use it.
(c.f. EU-15) (2000 EB 53/3-00)

Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 68%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 85% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 36% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 14% of the population own a games console, and 8% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 28% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Retail (Goods and Services)

Shopping on-line – 26% of the population were regular or occasional on-line shoppers in 1999,
and 55% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Advertising and marketing on-line – 40% of establishments used on-line services for
advertising and marketing in 1999, and 59% are projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)
(ECaTT/08-00)
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Sales on-line – 10% of establishments used on-line services for making sales on-line in 1999,
and 17% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be
23%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

Procurement on-line – 38% of establishments used on-line services for the purchase of goods
and services in 1999, and 52% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)

B2C E-Commerce Spending Revenue – on-line shoppers spent 0.7 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
100 Euro per head (c.f. DK, FIN, F, D, IRL, I, NL, E, UK)  (ECaTT/08-00)
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United  K ingdom  (UK)
General ITC Statistics

PC penetration – there were 49 PCs per 100 inhabitants by the end of 1999 (EU average: 34).
Of these, 11 were home PCs and 38 were business PCs. (c.f. EU-15) (ESIS*/10-00)

Home PC access – in 1999, 44% of the total population had PC access at home (EU-10 home
PC average was 44%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

Desktop computers, laptops and palm computers/personal organisers – 36% of the
population own a desktop computer at home, and 32% use it; 8% own a laptop, and 7%
use it; 6% own a palm computer/personal organiser, and 5% use it (c.f. EU-15) (2000 EB
53/3-00)

Telephone line penetration – there were 97 telephone lines per 100 inhabitants by the end of
1999. Of these, 52 were conventional lines (EU average: 46); 5 were ISDN channels (EU
average: 8); and 40 were mobile phone subscriptions (EU average: 40) (c.f. EU-15)
(ESIS*/10-00)

Voice communication prices 1: local calls – the average price for a minute of local voice
communication for households was 0.044 euros (EU average: 0.0399 euros); the average
price for business was 0.041 euros (EU average: 0.0402 euros) (c.f. EU-15) (ESIS*/10-00)

Voice communication prices 2: national long distance calls - the average price for a minute
of national long distance calls for households was 0.078 euros (EU average: 0.091 euros);
the average price for business was 0.069 euros (EU average: 0.086 euros) (c.f. EU-15)
(ESIS*/10-00)

Mobile phone penetration – 57% of the population have a mobile phone at home, and 50%
use it (EU average 55% have it, and 48% use it) (c.f. EU-15) (2000 EB 53/3-00)

Telework penetration – 8% of the total labour force practise one of the various types of
telework (c.f. DK, FIN, F, D, I, IRL, NL, E, S)  (ECaTT/08-00)

General Internet Statistics

Domain – uk
Internet users on-line – there were 23 Internet users per 100 inhabitants by the end of 1999

(EU average: 19), which was an increase of 9% since the end of 1998 (EU average: 51%).
(c.f. EU-15) (ESIS*/10-00)

Internet penetration in homes – 24% of the population have a home Internet connection, and
22% use it. (EU average 18.3%) (2000 EB 53/3-00)

Home on-line access –, but only 19% of the population were connected to the Internet or
another on-line service from home in 1999 (EU-10 average access on-line from home was
14%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

Home ISDN access – 4% of the population have ISDN line at home, and 1% use it (c.f. EU-
15) (2000 EB 53/3-00)

Broadband penetration into homes – 1.1% of homes on-line have broadband connections
(not including ISDN). This is composed of: Cable 1.1%; Satellite -%; ADSL/DSL -%. (c.f.
D, US). (NetValue/10-00)

Internet penetration within companies – 62% of all companies had Internet access by the end
of 1999 (EU average: 63%), which represents an increase of 28% since the end of 1998
(EU average: 27%) (c.f. EU-15) (ESIS*/10-00)

Internet use – 41% of the population used the Internet or other on-line services in 1999, and
57% are projected to do so by 2001 (EU— 10 average was 35%, and is projected to be
49%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)
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Internet use breakdown 1: gender – 51% of males use the Internet or other on-line services,
compared to 33% of females (EU-10 average for males is 42%, compared to 29% for
females) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

Internet use breakdown 2: education – 36% of individuals with a low level of educational
qualifications use the Internet or other on-line services; this compares with 39% of
individuals with a medium level of qualifications; and compared with 63% of individuals
with a high level of qualifications (EU-10 averages: 16% of individuals with low levels of
educational qualifications; 39% of individuals with medium levels of qualifications; 58% of
individuals with high levels of qualifications (c.f. DK, FIN, F, D, IRL, I, NL, E, S)
(ECaTT/08-00)

Health research – 29% of the on-line population have used the Internet in the past 3 months to
search for health-related information (EU average 23%) (c.f. EU-15) (2000 EB 53/3-00)

Government on-line – 11% of the on-line population have used the Internet in the past 3
months to visit government web sites (EU average 15%) (c.f. EU-15) (2000 EB 53/3-00)

University Internet access – 9% of the total population have Internet access at university (EU
average 10%) (c.f. EU-15) (2000 EB 53/3-00)

Students with school Internet access – 59% of students access the Internet from school (c.f.
F, D, I, S, JP, US) (Angus Reid/9-00)

School Internet access – 10% of the total population have Internet access at school (EU
average 9%) (c.f. EU-15) (2000 EB 53/3-00)

Internet hosts – 21% of the 8,651,180 Internet hosts in Europe are from the United Kingdom
(c.f. EU-15) (ESIS*/10-00)

ISP providers – there were 300 ISP providers by the end of 1999 (c.f. B, DK, FIN, D, I, NL, S)
(ESIS*/10-00)

E-mail Use – 60% of Internet surfers regularly use e-mail (France 65%; US only 44%) (ITA/10-
00)

E-mail use by establishments – 75% of establishments used e-mail in 1999, and 88% are
projected to do so by 2001 (EU-10 average was 62% and is projected to be 78%) (c.f. DK,
FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

Internet access for establishments – 80% of establishments had access to the Internet in 1999,
and 91% are projected to have access by 2001 (EU-10 average was 66% and is projected to
be 82%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

Establishments present on the Internet – 53% of establishments offered information on the
Internet in 1999, and 19% are projected to do so by 2001 (EU-10 average was 41% and is
projected to be 61%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

Intranet use - 35% of establishments had an intranet in 1999, and 59% are projected to have
one by 2001 (EU-10 average was 31% and is projected to be 52%) (c.f. DK, FIN, F, D,
IRL, I, NL, E, S)  (ECaTT/08-00)

Video-conferencing use – 17% of enterprises used video conferencing (either desktop systems
which are integrated into individual workstations or larger conferencing systems) in 1999,
and 35% are projected to do so by 2001 (EU-10 average was 12% and is projected to be
25%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – national net commerce is estimated at
US$17.2 billion in 2000 (c.f. F, D, I, NL, J, USA). It is expected to reach US$288.8 billion
by 2004 (c.f. F, D, I, NL, J, USA).  (Forrester/12-00)

E-commerce consumer expenditure – the revenues raised through e-commerce market per
100 inhabitants at the end of 1999 was 7,732 euros (EU average: 4,661 euros) (c.f. EU-15,
except L) (ESIS*/10-00)

E-commerce as % of Internet use – 23% of Internet users also purchase on the Internet (EU
average: 18%) (c.f. EU-15, except EL, P) (ESIS*/10-00)
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B2B on-line data exchange – 26% of establishments engaged in on-line data exchange with
suppliers/customers in 1999, and 46% are projected to do so by 2001 (EU-10 average was
20%, and is projected to be 41%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

E-Business representatives at company board level – 95% of companies have a
representative at company board level responsible for e-business (European average 68%;
US 91%) (FT.com/10-00)

Business on-line – 81% of business is now on-line (c.f. F, D, I, S, JP, US) (IBS 2000/10-00)
Businesses using e-mail daily – 88% of businesses use e-mail on a daily basis (c.f. F, D, I, S,

JP, US) (IBS 2000/10-00)
Businesses with marketing web sites – 66% of businesses have marketing web sites (c.f. F, G,

I, S, US, J) (IBS 2000/10-00)
Business trading on-line – 27% of business trades on-line (c.f. F, D, I, S, JP, US) (IBS

2000/10-00)
Business allowing customers or suppliers to order on-line – 57% of businesses allow

customers or suppliers to order on-line (c.f. F, D, I, S, JP, US) (IBS 2000/10-00)
Businesses allowing customers to pay, or paying suppliers, on-line – 34% of businesses

allow customers to pay on-line or are paying suppliers on-line (c.f. F, D, I, S, JP, US) (IBS
2000/10-00)

Microbusinesses on-line – 55% of all businesses with <10 employees are now on-line (c.f. F,
D, I, S, JP, US) (IBS 2000/10-00)

Microbusinesses trading on-line – 14% of all business with <10 employees now trade on-line
(c.f. F, D, I, S, JP, US) (IBS 2000/10-00)

Small businesses on-line – 70% of small businesses are now on-line (c.f. F, D, I, S, JP, US)
(IBS 2000/10-00)

Small businesses trading on-line – 22% of small businesses now trade on-line (c.f. F, D, I, S,
JP, US) (IBS 2000/10-00)

SME: Internet take-up –  70% (EU average 70%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2B – 36% (EU average 27%) (c.f. EU-15) (2000 EB 78/3-00)
SME: use of B2C – 32% (EU average 26%) (c.f. EU-15) (2000 EB 78/3-00)
SME: Internet take-up – 1.7 million SMEs are on-line in the UK (IBS 2000/10-00)
SMEs trading on-line – 450,000 SME’s are now trading on-line (IBS 2000/10-00)

Financial Services

Banking on-line – 17% of the on-line population resort to electronic banking (EU average
25%) (c.f. EU-15) (2000 EB 53/3-00)

Banking on-line – 8% of the population were regular or occasional users of on-line banking in
1999, and 20% are projected to do so by 2001 (EU— 10 average was 5%, and is projected
to be 21%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

Banking on-line 2001 – 29% of on-line users “are very likely to bank on-line within the next
year” (c.f. B, F, D, I, NL, E, S US) (Angus Reid/6-00)

Cost of trading on-line – the average cost of trading on-line is £20 (FT.com/9-00)
On-line share traders – barely around 200,000 of the UK’s 12 million shareholders were trading

on-line by 9/00 (FT.com/9-00)
Investment services on-line – 6% of Internet users are very likely to conduct on-line stock

trading or other Internet-based investment services within the next year (c.f. D, US)
(Angus Reid/6-00)

Entertainment

TV penetration – 44 of every 100 inhabitants own TV sets. (c.f. EU-15, except D) (ESIS*/10-
00)

Satellite dish, cable, and digital TV penetration – 23% of the population own a satellite dish,
20% use it; 19% have cable television, 18% use it; 15% have a digital TV subscription,
14% use it. (c.f. EU-15) (2000 EB 53/3-00)
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Homes passed by cable TV, and cable TV penetration – the percentage of the number of
homes passed by cable out of the total number of households is 51%; whilst the
percentage of cable TV household subscribers out of all the homes passed is 28% (c.f.
EU-15, except I) (ESIS*/10-00)

Satellite TV penetration– the percentage of homes equipped with satellite out of the total
number of TV sets is 47% (c.f. EU-15) (ESIS*/10-00)

Games consoles – 34% of the population own a games console, and 24% use it (c.f. EU-15)
(2000 EB 53/3-00)

Gaming on-line – 34% of the on-line population have played computer games on-line in the last
3 months (c.f. EU-15) (2000 EB 53/3-00)

Retail (Goods and Services)

Shopping on-line – 17% of the population were regular or occasional on-line shoppers in 1999,
and 32% are projected to do so by 2001 (EU— 10 average was 14%, and is projected to be
28%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

On-line shopping market – this was projected to be US$65 billion in 2000 (FT.com/10-00)
Advertising and marketing on-line – 44% of establishments used on-line services for

advertising and marketing in 1999, and 63% were projected to do so by 2001 (EU-10
average was 32%, and is projected to be 52%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)
(ECaTT/08-00)

Sales on-line – 16% of establishments used on-line services for making sales on-line in 1999,
and 39% are projected to do so by 2001 (EU-10 average was 9%, and is projected to be
23%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

Procurement on-line – 34% of establishments used on-line services for the purchase of goods
and services in 1999, and 49% are projected to do so by 2001 (EU-10 average was 25%,
and is projected to be 43%) (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)

B2C E-Commerce Spending Revenue – on-line shoppers spent 5.3 billion Euros in the month
prior to the survey for private purchases of goods and services on-line. That works out as
110 Euro per head (c.f. DK, FIN, F, D, IRL, I, NL, E, S)  (ECaTT/08-00)
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Japan (JP)

General Internet Statistics

Internet users – there are 27 million Internet users in Japan (FT.com*/12-00)
Students with school Internet access – 28% of students access the Internet from school (c.f.

F, D, I, S, UK, US) (Angus Reid/9-00)
WAP phones – 4 million Japanese have WAP handsets (BBC/10-00)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – national net commerce is estimated at
US$31.9 billion in 2000 (c.f. F, D, I, NL, UK, USA). It is expected to reach US$880.3
billion by 2004 (c.f. F, D, I, NL, UK, USA).  (Forrester/12-00)

Business on-line – 66% of business is now on-line (c.f. F, D, I, S, UK, US) (IBS 2000/10-00)
Businesses using e-mail daily – 79% of businesses use e-mail on a daily basis (c.f. F, D, I, S,

UK, US) (IBS 2000/10-00)
Businesses with marketing web sites –52% of businesses have marketing web sites (c.f. F, D,

I, S, UK, US) (IBS 2000/10-00)
Business trading on-line – 8% of business trades on-line (c.f. F, D, I, S, UK, US) (IBS

2000/10-00)
Business allowing customers or suppliers to order on-line – 26% of businesses allow

customers or suppliers to order on-line (c.f. F, D, I, S, UK, US) (IBS 2000/10-00)
Businesses allowing customers to pay, or paying suppliers, on-line – 10% of businesses

allow customers to pay on-line or are paying suppliers on-line (c.f. F, D, I, S, UK, US) (IBS
2000/10-00)

Microbusinesses on-line – 45% of all businesses with <10 employees are now on-line (c.f. F,
D, I, S, UK, US) (IBS 2000/10-00)

Microbusinesses trading on-line – 3% of all business with <10 employees now trade on-line
(c.f. F, D, I, S, UK, US) (IBS 2000/10-00)

Small businesses on-line – 46% of small businesses are now on-line (c.f. F, D, I, S, UK, US)
(IBS 2000/10-00)

Small businesses trading on-line – 5% of small businesses now trade on-line (c.f. F, D, I, S,
UK, US) (IBS 2000/10-00)

Retail (Goods and Services)

On-line advertisement prediction – 6% of all advertising will be conducted on-line by 2005
(FT.com*/12-00)
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USA  (US)
General ITC Statistics

PC penetration – half of all US households now have a computer (Nua/10-00)
PC penetration – 107 million households own a PC (Angus Reid/9-00)

General Internet Statistics

People on-line – 108 million, which represents 59% of the population, use the Internet (Angus
Reid/9-00)

Number of households on-line – over 40% of US households have Internet access (Nua/10-
00)

Free Internet accounts – 47% of new Internet users have free Internet accounts (Nua/10-00)
E-mail Use – only 44% of Internet surfers regularly use e-mail (France 65%; UK 60%)

(ITA/10-00)
Broadband penetration into homes – 6.0% of homes on-line have broadband connections

(not including ISDN). This is composed of: Cable 4.2%; Satellite 0.4%; ADSL/DSL 1.4%.
(c.f. D, UK). (NetValue/10-00)

Students with school Internet access – 59% of students access the Internet from school (c.f.
F, D, I, S, UK, JP) (Angus Reid/9-00)

On-line in the last 14 days – 53.0% of the population were on-line in the last 14 days in
October 2000 (c.f. Europe) (Internet Monitor/11-00)

On-line in the last 14 days breakdown 1: gender – in October 2000, 54.5% of those on-line in
the last 14 days were male and 51.5% were female. (c.f. Europe) (Internet Monitor/11-00)

On-line in the last 14 days breakdown 2: age – in October 2000, 62.8% of those on-line in the
last 14 days were aged below 25; 63.0% were between 25-34; 61.0% were between 35-44;
58.9% were between 45-54; and 32.1% were aged 55 or above. (c.f. Europe) (Internet
Monitor/11-00)

On-line in the last 14 days breakdown 3: income – in October 2000, 26.7% of those on-line
in the last 14 days were in the low income bracket; 61.0% were in the middle income
bracket; and 80.7% were in the high income bracket. (c.f. Europe) (Internet Monitor/11-
00)

General E-Commerce Statistics

E-business revenues 2000, and 2004 prediction – national net commerce is estimated at
US$488.7 billion in 2000 (c.f. F, D, I, NL, UK, J). It is expected to reach US$3,189.0
billion by 2004 (c.f. F, D, I, NL, UK, J).  (Forrester/12-00)

E-commerce predictions – on-line purchases predicted to reach $3.2 trillion by 2004 (Forrester
10/00)

E-business predictions – companies expect a 27% return on Internet-retaled investments by
2002 (Europe 20%) (FT.com 10/00)

Percentage of companies with representative at board level responsible for e-business –
91% (European average 91%; but UK 95%) (FT.com/10-00)

Business on-line – 83% of business is now on-line (c.f. F, D, I, S, UK, JP) (IBS 2000/10-00)
Businesses using e-mail daily – 93% of businesses use e-mail on a daily basis (c.f. F, D, I, S,

UK, JP) (IBS 2000/10-00)
Businesses with marketing web sites – 68% of businesses have marketing web sites (c.f. F, D,

I, S, UK, JP) (IBS 2000/10-00)
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Business trading on-line – 26% of business trades on-line (c.f. F, D, I, S, UK, JP) (IBS
2000/10-00)

Business allowing customers or suppliers to order on-line – 63% of businesses allow
customers or suppliers to order on-line (c.f. F, D, I, S, UK, JP) (IBS 2000/10-00)

Businesses allowing customers to pay, or paying suppliers, on-line – 28% of businesses
allow customers to pay on-line or are paying suppliers on-line (c.f. F, D, I, S, UK, JP) (IBS
2000/10-00)

Microbusinesses on-line – 61% of all businesses with <10 employees are now on-line (c.f. F,
D, I, S, UK, JP) (IBS 2000/10-00)

Microbusinesses trading on-line – 19% of all business with <10 employees now trade on-line
(c.f. F, G, I, S, UK, J) (IBS 2000/10-00)

Small businesses on-line – 80% of small businesses are now on-line (c.f. F, D, I, S, UK, JP)
(IBS 2000/10-00)

Small businesses trading on-line – 19% of small businesses now trade on-line (c.f. F, D, I, S,
UK, JP) (IBS 2000/10-00)

TV-based e-commerce – 46% of consumers are interested in TV-based e-commerce services
(t-commerce). 53% are interested in printing product information or coupons from their
TV set; 33% are interested in ordering restaurant meals; and 34% are interested electronic
banking and investing (Techtrends/12-00)

Smart cards – smart card and e-wallet transactions will increase from US$ 500 million in 2000 to
US$ 5.7 billion in 2001. But it is predicted that 90% of on-line transactions in 2001 will be
made by credit card (Nua*/01-01)

On-line fraud – the rate of fraud transactions on-line as a percentage of all business-to-
consumer transactions is as low as 0.03% (eMarketer*/01-01)

Fraud fears – nearly 6 in 10 Americans fear their credit cards will be stolen and therefore don’t
shop on-line (eMarketer*/01-01)

Spirituality on-line – almost 20 million Americans have used the Internet to find spiritual and
religious information. 33% of on-line blacks and 20% of on-line whites sought spiritual
information (PewInternet/12-00)

Financial Services

Banking on-line – around half of the world’s estimated 50 million on-line banking customers
reside in the US (Angus Reid/6-00)

Banking on-line 2001 – 21% of on-line users “are very likely to bank on-line within the next
year” (c.f. B, F, D, I, NL, E, S, UK) (Angus Reid/6-00)

Banking on-line 2003 – 40 million American households will bank on-line by 2003
(Economist*/05-00)

Investment services on-line – 10% of Internet users are very likely to conduct on-line stock
trading or other Internet-based investment services within the next year (c.f. D, UK)
(Angus Reid/6-00)

Entertainment

Digital cable subscribers – the number of US households subscribing to digital cable service
was 7.7 million in 2000, and is predicted to rise to 27.0 million by 2005 (Yankee/12-00)

On-line gaming – even though more men than women are overall gamers (55% to 45%
respectively), women comprise 50.4% of on-line gamers and men only 49.6%. Women are
most likely to plat board/card games, gambling themes and quiz/puzzle/trivia contests.
By contrast, men were most likely to play first person shooter games, real-time/turn-based
strategy games, and sports games (PC Data On-line/12-00)



64                Ju s t  Numbers

64

Retail (Goods and Services)

Shopping on-line 2000 – 33.5% of the population had purchased something on-line by October
2000 (c.f. Europe) (Internet Monitor/11-00)

Shopping on-line breakdown 1: gender - in October 2000, 35.9% of those who had ever
purchased something on-line were male and 31.2% were female. (c.f. Europe) (Internet
Monitor/11-00)

Shopping on-line breakdown 2: age - in October 2000, 35.8% of those who had ever
purchased something on-line were aged below 25; 41.3% were between 25-34; 42.1% were
between 35-44; 36.9% were between 45-54; and 18.0% were aged 55 or above (c.f.
Europe) (Internet Monitor/11-00)

Shopping on-line breakdown 3: income - in October 2000, 13.2% of those who had ever
purchased something on-line were in the low income bracket; 36.2% were in the middle
income bracket; and 60.6% were in the high income bracket. (c.f. Europe) (Internet
Monitor/11-00)

On-line marketing – US$ 2.8 billion was spent by US companies on on-line marketing in 2000.
This figure was predicted to rise to US$ 14.6 billion by 2005 (Nua*/12-00)

Digital book revenue – US consumer digital book revenue is set to grow from US$ 9 million in
2000 to US$ 414 million in 2004 (IDC/12-00)

Travel on-line – 21 million people bought travel on-line in 2000. Of these, 7 million now buy
travel exclusively on-line. (PhoCusWright/11-00)
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Inform ation source s

All figures in this report are followed by a short name and numbers in brackets. The short name
refers to one of the organisations below. The number is the month – year. URLs refer to
corporate web site and not necessarily the page where the cited information can be found.

Although every effort has been made to ensure accuracy, neither the compiler of this report nor
the companies cited below can be held responsible for the figures given.

2000 EB 53 = “Measuring Information Society: Standard 2000" Eurobarometer No. 53
(http://europa.eu.int/ISPO/basics/measuring/eurobaro/eurobaro53/i_eurobaro53.html)
2000 EB 78 = “Measuring Information Society: Special Enterprises" Eurobarometer No. 78
(http://europa.eu.int/ISPO/basics/measuring/eurobaro/eurobaro78/i_eurobaro78.html)
Activmedia = Activmedia (http://www.activmedia.com)
Angus Reid = Angus Reid (http://www.angusreid.com)
BBC = BBC News(http://www.news.bbc.co.uk)
CNN = CNN Financial News (h t tp ://www.cnnfn .cnn .com)
CreativeGood = CreativeGood.com (http://www.creativegood.co:m)
DAD = DAD (http://www.dad.be)
Datamonitor = Datamonitor (http://www.datamonitor.com)
ECaTT = ECaTT Final Report “Benchmarking Telework and E-Commerce in Europe”
(http://www.ecatt.com)
Economist = The Economist (http://www.economistgroup.com)
eMarketer = eMarketer (http://www.emarketer.com)
European Websoup = European Websoup (http://www.dad.be/websoup)
ESIS = ESIS Report “Information Society Indicators in the Member States of the European
Union” (http://europa.eu.int/ISPO/esis)
FBI = Federal Bureau of Investigation (http://www.foia.fbi.gov)
Forrester = Forrester Research, Inc “In Focus”, and “Forresters Findings”
(http://www.forrester.com)
FT.com = FT.com (http://www.ft.com)
Gartner = Gartner Group (http://www.gartner.com)
IBS 2000 = International Benchmarking Study 2000 (http://www.ukon-lineforbusiness.gov.uk)
IDC = International Data Corporation (http://www.idc.com)
Internet Monitor = Internet Monitor, produced by ProActive International BV
(http://www.proactiveinternational.com)
Internetnews = Internetnews.com (http://www.Internet.com)
Ipsos-Reid = Ipsos-Reid (http://www.ipsos-reid.com)
ITA = ITAnalysis.com (http://www.it-analysis.com)
JupMedMex = Jupiter Media Metrix (www.jupitermediametrix.com)
Lycos = Lycos (http://www.lycos.com)
Mercermc = Mercermc (http://www.mercermc.com)
MMXI Europe = MMXI Europe (http://uk.mmxieurope.com)
Netwatch = Netwatch 7.0 (http://www.netwatch.be)
NetValue = NetValue (http://www.netvalue.com)
Newsbytes = Newsbytes (http://www.newsbytes.com)
Nua = Nua Limited (http://www.nua.ie)
PC Data On-line = PC Data On-line (http://pcdataon-line.com)
PewInternet = PewInternet (http://www.pewInternet.org)
PhoCusWright = PhoCusWright (http://www.phocuswright.com)
PRNewswire = PRNewswire (http://www.prnewswire.com)
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Silicon = Silicon.com (www.silicon.com)
Techtrends = Techtrends (http://www.techtrends.com)
Yankee = The Yankee Group (http://www.yankeegroup.com)
ZDNet = ZDNet (http://www.zdnet.com)   


